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DEEPLY NOURISHES** SCALP. 


Like a tree, hair’s naturai strength comes from its 
foundation. CLEAR is the and only beauty haircare 
range with Nutrium 1 0,™ a rich blend of vitamins and 
nutrients, that deepiy nourishes*'* your scaip. For hair that 
is 10X MORE RESILIENT,* strong and beautiful. 


Clear 


*Resilience is denned as breakage when combing. When using 

Clear Shampoo & Conditioner vs. non-conditioning shampoo. 


**With ciinicaliy-proven moisturization. 
©Unilever 201 4 








ADVERTISEMENT 




Rhinestone ► 

Cushion Covers Earrings. $14.95 

$9.95-$24.95. 


Whether youYe throwing □ glittering holiday bash or cozying up 
for a cheerful evening at home, the holidays are the most magical 
time of year to share with the ones you love. Indulge them-and 
yourself-with these gifts from H&M this season. 


STYLE STAR 


Knit Sweater, ► 
$69.95, 


4 Floral 
Skirt, 
SI 29. 


The stylish ladies on your list will love 
opening chic losseied flals or a wear-it-anywhere 
hat, Hosting? A dramatic skirt is just the thing to 
get the party started with a statement 


HOLIDAY MAGIC 


r Nw 



Cotton Shirt ► 
with Bowtie, 
$17.95. 



KIDDING AROUND 


Long-sleeved 
T*5hirt, $4.95. 


The little ones on your list will 
be chic in pieces with stripes 






JOLLY GOOD FELLOWS 


4 Plaid Flonnel 
Shirt, $24.95. 


Sweatpants, 

$24.95. 


Throw with ^ 
Metallic 
Finish, $59.95. 


Eye Mask, ► 
$6,95. 


From flannel to fleece, the men in your life 
will appreciate the gift of cozy comfort. 


Faux Fur 
Bolero, 
$17.95. 



DOWNLOAD. BUY & 

WEAR THESE TRENDS NOW 

Download the hm.com mobile app to get exclusive offers, check your 
order status, experience the latest trends, news, and videos-even 
use GPS to find the nearest HS.M. 



www.hm.com 




STYLE 

39 

OPENER: VELVET 

The rich textile creates 
a polished — and slightly 
regal— feel. 

42 

EDITOR’S PICKS 

Tamu McPherson is on 
the hunt for closet staples; 
Katia Kuethe is living in 
cozy, monochromatic looks. 

49 

FLAT RATE When a foot 
injury forces her to abandon 
stilettos, writer Alexandra 
Marshall digs in her heels 
about staying grounded. 

54 

CITY GUIDE: MADRID 

Actress Maria Valverde 
tells us where to shop, 
stroll and salsa-dance. 

56 

BROCADE UPGRADE 

The opulent evening fabric 
gets reinvented for day. 

58 

HOW TO WEAR IT: 
MODERN SHAPES 

Kayture.com blogger 
Kristina Bazan turns up 
the volume with fresh 
silhouettes. 

62 

GO GO GADGETS 

High tech meets high 
fashion in the latest crop 
of electronics. 

64 

LINE WE LOVE: 
GALVAN The London 
label is redefining 
eveningwear with its 
minimalist gowns. 

10 LUCKYMAG.COM 


SWEET 

AND 

LOW 


PAGE 116 ^ 


Faux-fur jacket, 
$248, marciano.com. 
Sequined top, $99, 
H&M, hm.com 
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18 BEHINDTHESCENES 
24 CONTRIBUTORS 
28 EDITOR’S LETTEF^ 

32 STYLE Q&A 


66 

THE PERFECT: 
HOLIDAY FLATS 

Nicholas Kirkwood’s 
loafers are party-ready. 

69 

HOLIDAY GIFT GUIDE 

Inspired by the season’s 
most covetable coffee-table 
books, our editors choose 
the best presents for every 
girl on your list. 

100 

TAYLOR 2.0 

The singer-songwriter 
welcomes Leigh Belz Ray 
into her Nashville 
apartment. 

106 

FRESH PRINTS 

A mix of cool colors and 
eye-catching patterns. 

112 

PARIS MATCH 

For makeup artist 
Violette, decorating her 
Left Bank apartment 
was a true labor of love^ 

116 

SWEET AND LOW 

Dreamy pastels paired 
with metallic touches are 
futuristic and feminine. 

126 

FASHION ADDICT 

Jena Malone’s collars. 


©2014 movado group, inc. 


BOLD DIAMONDS 

TIME REFLECTS A SPARK OF BRILLIANCE. 
NEW 23MM MOVADO BOLD® BRACELET WATCH 
IN YELLOW GOLD ION-PLATED STAINLESS 



MODERN AHEAD OF ITS TIME 





Lucky 

PARIS ^ 


> Can’t find something you saw in Lucky? Lucky Locator at 
luckymag.com should have it, or e-mail us: findit(3)luckymag.com 


MATCH 

PAGE 112 


ON THE COVER 

PHOTOGRAPHED BY MATT IRWIN 
FASHION BY: Kate Young. 

HAIR: David Von Cannon at Streeters 
for Kerastase. 

MAKEUP: Stevie Huynh for Sephora 
Collection Rouge Shine. 

MANICURE: Casey Herman for Chanel 
Le Vernis at Kate Ryan Inc. 

PROP STYLIST: Juliet Jernigan for CLM. 
PRODUCED BY: JN Production. 


BEAUTY 

81 

ENGLISH ROSE Model/ 


88 

GETAWAY TAKEAWAYS 

Tropical-vacation beauty 
discoveries worth bringing 


92 

KAJAL, Y’ALL Inky black 
eyeliners for the effortless, 
lived-in, French-girl smudge. 


Jacket, $895, blkdnm.com. 

Dress, $3,800, marcjacobs.com. 
Ring, $150 for set of four, Eddie 
Borgo, fortyfiveten.com. Cuffs, $125 
each, Eddie Borgo, net-a-porter.com. 
Sphere ring, $225, Alexis Bittar, 
212-625-8340. Knot rings, $185 each, 
Jennifer Fisher, jenniferfisherjewelry 
.com. Taylor’s own Free People hat. 


actress Rosie Huntington- 
Whiteley’s hair, makeup 
and body-slimming secrets. 

84 

ALL I WANT... Seven 
truly amazing gifts, all 
in boxes so gorgeous, you 
don’t have to wrap them. 



BRICK RED LIPSTICK 

The chicest pigments 
this season are a little 
darker, sepia-tinged — and 
incredibly sexy. 


back home. 



CLEAR-SKIN 

SECRET: 

CLEANSING OILS 

Detoxifying blends 
that work beautifully for 
both oily and dry skin. 

90 

THE YOUTUBE 
SMOKY EYE 

Writer Rachel Rosenblit 
tries out three top 
bloggers’ techniques. 


94 

NORMCORE HAIR! 

The ultimate frumpy-yet- 
fabulous accessory. 

94 

SCARLET FEVER The 

hair color that’s so rare is 
suddenly... everywhere. 

96 

THE BEAUTY CLOSET 

Beauty editor Jean Godfrey- 
June finds herself naked and 
knee-deep in boiling-hot mud. 



All makeup from Chanel (clockwise 
from top left): Illusion D’Ombre 
Eyeshadow in Abstraction, $36; 
Perfection Lumiere Long-Wear 
Makeup, $57; Stylo Yeux 
Waterproof Eyeliner in Noir Intense, 
$32; Rouge Coco Shine Lip Shine 
in Romance, $35. All at chanel.com 


Lucky 



EXCLUSIVE DISCOUNTS AND GIVEAWAYS- PAGE 121 



You could win this stylish 
Pentax camera! 
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Holiday deals on hostess gifts, 
like Nest candles, and more. 

Up to 40% off presents for 
everyone on your list! 


>To subscribe to 


Lucky call 800 


-777-4058 or log on to luckymag.com 



We’re giving away this luxe 
II Bisonte bag. 
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ADVERTISEMENT / EVENTS & PROMOTIONS 


LOOKOUT 


VISIT LUCKYMAG.COM/LOOKOUT FOR MORE 



FALL FAVORITE 
COLORS 

An outfit ts never compiete 
without the right socks. Elevate 
your look with the best socks 
on two feet from Gold Toe, 
V\/hile you stand out among 
the crowd and show off who 
you are, Gold Toe will stand 
out with its unique patterns, 
colors, and styles. Visit 
goldtoexom/lucky today! 


GREAT SKIN 

Reduce fine lines & wrinkles! 
NuFACE mini is a petite, 
portable microcurrent 
facial toning device 
FDA-cleared for facial 
stimulation. The innovative 
anti-aging solution that can 
improve your appearance, 
mynufacexom 


v*/ 



HOLIDAY STYLE 101 
FROM NIC+ZOE 

\A/atch Lucky Style Expert Jackie Miranne 
show you how to tackle alt your style 
needs this holiday season. Featuring 
must-haves from the NIC+ZOE holiday 
collection, Jackie will show you how to go 
from coffee to cocktails effortlessly. 

Visit luckymagxom/go/nicandzoe to 

watch now and then shop nicandzoexom 
for this season's essentials. 



LONG LASTING COMFORT FROM OPTLFREE® SOLUTION 

Your day doesn't have to end with dryness. OPTI-FREE* PureMoist- solution 
provides lasting comfort from morning Til night.^'^ Right now, save $2.00 on any 
OPTi-FREE-' product 10 oz, or larger. Visit opti-freexom to learn more about the 
#1 doctor-recommended brand. ^ 

1. OptUFree" PureMoisr Multi-Purpose Disinfecting Solution Package insert, 2011. 2. Lally J, Ketefson H, 
Borazjani R. et al. A new lens care solution provides nnoisture and comfort with today's CLs. Optician. 2011: 
241(6295): 42-46. 3. Based on a survey of 305 Eye Care Practitioners; KSSR, 2C13, 


CONNECT WITH LUCKY 

ooo®®@® o 





DEALS! SHOPPING! STYLE! 



Luckymag.com 


Dressing for the Dark, Kate 
Young, $45, assouline.com. 
Jamali Floral & Garden 
Supplies glass mushroom, $7, 
jamaligarden.com. Dempsey 
& Carroll “Milly Collection” 
stationery, $855 for set of 
100, dempseyandcarroll.com. 
Colin Adrian Glass feather, 
$75, colinadrianglass.etsy 
.com. Santa Maria Novella 
Armenia papers, $28, 
santamarianovellausa 
.com. Tray, $89, 
westelm.com 


30 

Days 

of Gift 
Guides 

Find the perfect 
present for 


everyone on your 
list— and maybe 
a little something 
for yourself while 
youYe at it! 
With each item 


handpicked by 
our editors, your 
holiday shopping 
just got a whole lot 
easier: luckymag 
.com/go/gifts. 



BEAUTY 
DIARIES 

Sometimes trying out a new 
lipstick color can feel like the 
scariest thing in the world. 
That’s why we had our editors 
test-drive some of this season’s 
brightest and boldest trends. 
Read their first person accounts 
at luckymag.com/go/diary. 




2014’s 

Breakout Stars 

Meet the next generation 
of It Girls. From actresses to 
models, fashion designers 
to tech entrepreneurs, these 
young women aren’t just 
talented— they’ve got style in 
spades, too. Get to know them 
all at luckymag.com/go/stars. 

We can’t get enough of FKA Twigs’ 
music— or her accessories. 


Cover Girl Colorlicious Lipstick in Spellbound, $7, covergirl.com. Stila All Day Waterproof Liquid Eye Liner in Periwinkle, 
Turquoise and Cobalt, $20 each, stilacosmetics.com. Lipstick Queen Silver Screen Lipstick in Steila!, $50, lipstickqueen.com 
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Swift, at Co-Op 87 in j 

Greenpoint, Brooklyn. a 

Dress, $980, Victoria, Victori^ 
Beckham, victoriabeckham 
.com. Turquoise ring, $100, 
eddieborgo.com. Stackable 
pyramid rings, $150 for set of 
four, Eddie Borgo, fortyfiveten 
.com. Enamel and gold ring, 
$920, Inez and Vinoodh, net-a- 
porter.com for similar styles 


4 >» 
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Behind the Scenes 


TAYLOR 

SWIFT 

The superstar singer's 
cool-girl vibe is front 
and center in our photos. 


A Taylor Swift relation- 
ship has gone public 
again. But this time, it’s 
her love affair with New 
York that has her sing- 
ing. Swift’s latest record, 1989, kicks 
off with a song called “Welcome to 
New York” about just that. “The 
inspiration I found in that city is hard 
to compare to any other force of 
inspiration I’ve ever experienced in 
my life,” said Swift recently. (Sorry, 
Harry Styles, you’ve been one- 
upped.) So she was in her comfort 
zone when we took her to Brooklyn 
for her first-ever Lucky cover shoot, 
which involved fending off onlookers 
while standing atop an old Lincoln 
Continental and posing, in the spirit 
of her retro-tinged album, amid vin- 
tage vinyl at Co-Op 87 Records. Swift 
definitely put her personal stamp on 
the proceedings: She made her own 
genre-spanning playlist for the day, 
brought her guitar along and, in a dis- 
play of styling genius, tossed on her 
own black hat for our final shot, 
which, of course, ended up being the 


The Polaroid- 
inspired cover 
of 7989. 


i‘\n 
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Taylor Swift 
Incredible 
Things, $40, 
kohls.com 


cover. So Taylor! — Laura Morgan 




DECEMBER 2014 / JANUARY 2015 






caravetleny.com 

Available at Kohl's and kohls.com 
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HOSTED BY THE JAMES ROYAL PALM 

Fine Cuisine & Cocktails, Luxury Boutique 
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ENVISIONED BY THOM FILICIA 

Celebrated Interior Designer, Author, 
and Television Personality 
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Contributors 



HeidiBivens, 
stylist, 
Bresh Prints” 
page 106 

How did you decide 
to be a stylist? 

“When I was in film 
school and studying 
journalism, I realized 
that fashion is a 
meansof visual 
storytelling. For me, it 
was the perfect 
marriage of aesthetic 
and narrative.” 



Ali Michael, 
model, “ 
FreshPrints” 
page 106 

What’s the best gift 
you’ve ever gotten? 

“ACommedes 
Garpons Play sweater, 
when I wasl6. 
It made me so happy, 
and now I love giving 
them, in various 



Mattlnvin, 
photographer, 
^Taykyr2.0: 
page 100 

What’s your dream 
assignment? 

‘Td love to go to Antarctica 
orthe North Pole. I’m 
not sure what I’d shoot 
there, though; maybe the 
penguinsand polar 
bears— it might be a bit 
cold forthe models!” 
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Get iPhone 6 
for $0 DOWN at AT&T. 


GET UP TO A 


$300 


CREDIT 


WHEN TRADING IN YOUR CURRENT iPHONE* 


i iPhone 6 


iPhone 6 isn't just bigger - it's better in every way. Larger, yet thinner. 
More powerful, yet power efficient. It's a new generation of iPhone. 


"V^lue provided wa aeditorpiMio card, rride-iniraliiesvary. 


MOBILIZING 

YOUR 

WORLD 


OUR FASTEST WAY TO ORDER IS ATT.COM 

Up to $300 iPhone Ti^de'in: Sdert lotetions only. Eligible tradein: fieq's trade-in of an eligible iPfwne 4 43, i 5c, and 5s. Trade-in Iftilue: 5300 value for iPhone 5s in good S fully functional condition. V^luefor other eligible iPhofss varies based 
on model & condition. Trade-in: Delete all per^nal & sensitive info, from device's memory & SIM card. Limil five trade-iriS perl? montfis may apply. Certain conittons S restrictions apply. Promobon Card: In AI&T-owr^ed retail stores you 
will receive iristently the value as a piwate label AT&T Promotion Card tCandl issued by MetaBank'" orCMei^iate Sank olFloricte, NA, via license from Visa USA Int Iftrade-m viaatLcom. you will receive Card in -3 weeks after receipt of eligible tradeh'n 
&valittation of condition. Card may only bo used toward purchases of AT&T prodiicts & services in ATST-owr^ed retail stores, atatLcom, orto pay wireless bill Card is not redeemalrie tor cash & rrtay not be used fonwrthdrawalat cash-dispensing bcattons 
Epilation ctate, printed on Card, will not be less than 90 days from recent Participating Dealers: Provide value as a credit to use instantly or a dealer promotion card Dealer cards contain addltemis & conditions & may only be used at specified dealer. 
Upgrades: This is not an early upgrade priygram. Ertcludes AT&T MexP upgrade program Irade-ins. Tratk-in program terms and values subject to change and may be modilied or discontinued at any time. Other restrictions apply. 
$0 Down with AT&T Next^; fleq's eligible installmeni agmlS qual credit. Tax due at sale. Wireless service (voice & data) req'd & is add'L Limit tour devices v'a AT&T tJerct^ or tablet installment agmt per acct. Device balance due if wireless svc. 
cancelled. Setea locatiom Smartphones: Puithase limit may apply. Gea Wireless SvcJerms: Subject to Wifeless Customer Agmt or Applicable Business Agmt Acliv./Ltpgradefee up to S40& deposit may apply. Credit approval req l 
Coverage & svc. not avail everywhere.OlherresIr'sapply & may result in svc lerminaiion. Other Monthly Charges/Line: May include taxes & federal/stale universal svctharges, fleg. Costfrecovery Charge (up to Sl.25), gross receipts surcharge, Admin. 
Fee & of her gout assessments which are not gov't req'd dharges. Pricing and terms subject to change. Visit attcom/lphoneiradein or a participating store forlrade-tn and SO Down details. Screen images simulated. ®M4 AT&T intellectual Property, All 
lights leseived.Ai^le, the Apple logo, and iPlToneare trademarks ol Apple IrK., registered in the U5. and other countries 


Contributors 



PaulMqffi, 
photographer, 
""Sweetand ,4 
Low^ page 116 

Tell US about some 
of your early 
artistic influences. 

“Musicand 
skateboarding, 
memories of ’70s rock 
in my parents’ Citroen 
back in Italy and 
my hippie uncles. 
Ahealthymixof Italy 
and London— two 
very different 
and special places.” 




4 '^ 


Verena vonFfetten, executive digital editor, \ 

""On the Web,” page 16 

What’s your secret talent? “I have an encyclopedic knowledge 
of dogs. I was insanely shy as a child and refused 
to go anywhere without Dogs by Bruce Fogle. Now I 
can identify almost any dog on sight and (#nerdalert) 
offer up a laundry list of factoids while I’m at it.” 



Coco Lloyd, 
art director, 
""Shape- 

ShifterF 
page 58 

What’s your go-to 
party outfit? 

“I just bought a tux 
at Topshop, and 
it’s perfect for any 
party. I can mix 
and match what I 
wear underthe 
jacket, depending 
on the occasion.” 

Our crew, from left: 
photographer 
Thomas Giddings, 
blogger Kristina 
Bazan, stylist Laura 
Jones and Coco Lloyd. 
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DILLARD’S LORD & TAYLOR 
NORDSTROM SEPHORA 







Black, white 
and pregnant 
(seven months!) 
all over in Paris., 

Dress, $495, 
DKNY. Select 
Lord & Taylor, 
800-348-6940. 
Turtleneck, $15, 
uniqlo.com.- 
Bespoke 
clutch, $1,595, 
Edie Parker, 
edie-parker 
.com. Eva’s own 
jewelry and 
AlaTa boots. 










EADERS, LET ME TELL YOU ABOUT THE 
time that I fainted when I saw Karl Lagerfeld. 
Well, that’s how my husband recalls it at least. 
I remember it rather differently. The location 
was Rome, and the occasion was Valentino’s 
45th anniversary party (which, we would later learn, was 
basically the most lavish retirement blowout in the his- 
tory of fashion-kind). The scene was glossy — oh, you know, 
Mick dagger hanging out with Meryl Streep and Sarah 
Jessica Parker. And my shoes? They were fitting for the 
affair, a pair of vertiginous 5.5-inch stilettos that were held 
on to my poor feet by the grace of some higher deity and 
about 30 straps the approximate width of dental floss. 

I had been standing for about two hours, bubbling with 
excitement to be within gawking distance of some of my 
favorite designers (Miuccia! Alber!). My feet, meanwhile, 
had begun to throb. Dazzled by the festivities — and no 
doubt somewhat anesthetized by the glass of champagne 
I had been nursing — I ignored the warning signs of impend- 
ing disaster: prickling toes, shooting pains in my arches 
and stars in my eyes. 

Then, just as Karl Lagerfeld walked into the venue, said 
stars in my eyes turned into full-on galaxies. As friends 
who were with me tell it — whoosh! Down I went. I was 
only out for about 10 seconds, but I spent the rest of the 
night on a very glamorous white suede chaise. I blame 
the shoes (which I still own, if only as a reminder to always 
wear comfortable shoes to black-tie galas). My husband 
blames Karl Lagerfeld. 

Today, I am infinitely more practical ... well, most of the 
time. I’ve embraced flats to a degree that contirmed... 




S' jiffc 


r 

f. 
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GIFT OOOH. GIFT AHHH. GIFT REVOLUTIONARY CLEANSING. 

Skincare goes 360 degrees wUh huzzworlby beauty tools (hat mill take their cleansing routine full circle. 

CLARISONIC Smut! Frofik. $265. INCLUDES TWO BRUSH HEADS. NEW, EJ<CLUSIVE. 

FOREO Luna Mint, EXCLUSIVE I CLARISONIC Fedi Fool Transformafton Set, 


S E PHORA 



SEPHORA.COM 


Editors Letter 


HOLIDAY GIFTS FOR ALL! 



THE QUIRKY 
IMINIMALISTI 


Cuff, $675,pitafede.com.|Kjaer 
W eis Highlighter i n Kadiance, $56^ 


lkjaerweis.com 

lluluguinness.com^ 


Clutch, $390, 
Flats, $795, Tod’s, 


[tods.connT or locations 




Tom Ford Lip s&Boys in Didier, $32 each, 
|tomford.com.|Sunglasses, $188, Zac Posen, 

212-925-1263. Sandals, $1,080, 

Aquazzura. Bergdorf Goodman, 
800-558-1855. Clutch, $1,495, Edie Parker, 
ledie-parker.coTri] 


wouldVe been unthought of seven years ago. It could be the Zeit- 
geist: Grunge is back! Nerdy-cool is, well, cool! Sport culture means 
wearing sneakers to work is totally acceptable and not at all Work- 
ing Girll It could also be the fact that, by the time you read this 
issue, I will be nearly nine months pregnant (cue the panic attack). 
In any case, those are all reasons why I found myself nodding my 
head as I read Alexandra Marshall’s essay about her reluctant 
conversion to flats. They’re also the reasons I was like — insert 
emoji of girl with hands over head in victory — over our selection 
of Nicholas Kirkwood’s bold but brilliantly comfortable Bottalato 
flat as this month’s The Perfect. 


Speaking of perfect: How about Miss Taylor Swift on our cover 
this month? I have loved seeing Taylor’s transformation from 
sparkly teen phenom to serious style-setter in Mary Katrantzou, 
Rag & Bone and Dolce & Gabbana. Deputy editor Leigh Belz Ray’s 
transporting story really illuminates the unique world that Tay- 
lor inhabits — a mix of fairy tale (of course she has a birdcage and 
a koi pond in her living room!) and real girl. She’s also not afraid 
to admit she’s still figuring it out, just like all of us. But even as 
she grows and changes, she remembers to celebrate every 
moment. Cheers to a season of celebration andyowr own version 
of holiday perfection. 



o 

Q 

Follow my random musings and ask me questions on Twitter and Instagram @evachen212. Fm also on Snapchat @TheEvaChen212. ^ 

Finally, if you prefer good, old-fashioned e-mail !^va(^luckymagcon^ 3 
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lit ARAiAM.COM - AR 7379 



EMPORIOmRMAM 



Dear Lucky 



Resident know-it-allJean Godfrey-June answers your pressing fashion and beauty questions. 



When an invitation 
says “black tie,” must 
you wear a long 
dress? What are the 
rules? —Michelle 


A Dear Michelle, You can’t go wrong 
wearing a long dress to a black-tie 
event; that’s the thing. You can definitely 
go wrong /lot wearing one. Beyond the fear 
of screwing up, there’s also the fairy-tale 
aspect: You only live once! Dress up! 

Urban designer/Altuzarra cousin/lt Girl 
Lily Kwong is a champion fancy-evening- 
out dresser, as you see here. And though 
she believes style rules are made to 
be broken, she breaks them with chic and 
grace. “Black tie is a chance to tap into 
your elegant fantasy woman,’’ said Lily, 
who favors solid colors in interesting 
shapes (as at right). “I like to experiment 
with an unexpected silhouette, like 
this Giulietta red tailored suit. It’s not 
always about floor-length.’’ 

But whether the style is full-on ball gown 
or otherwise, fabric is crucial. “It should be 
something that moves beautifully— chiffon, 
silk ...” said Lily. “I’m also a sucker for a 
good pleat, like on that black Ferragamo!” 

She counters the solid colors with 
eye-catching accessories: metallic bags, 
graphic sandals. Sandals, it should 
be noted, are key: It is the rare closed-toe 
shoe that says anything beyond “I 
wore these to work.” Sandals have a 
joie de vivre that makes them appropriate 
even during polar vortices; if you have 
to arrive in Sorels and check them 
at the door, so be it. Or just have the 
tiniest hint of toe peek through your 
T-straps, like Lily. 

She prefers a bold eye or lip, emphasis 
on the or. “I never do both.” For hair, 

Lily goes sleek, unfussy but decidedly 
polished for evening, usually a chignon 
or a low ponytail. “Let the dress be the 
star,” she advised. 


&Ask me ANY fashion or beauty question! Please! 
Twitter: @JeanGodfreyJune 
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FROM LEFT: BILLY FARRELL/ t^FAN VC.COFI HARRY PLUVIOSE/CORBIS. JOE SCHILDHORN/^ 



EYESTUDir 

GET EXPERT TIPS AT MAYBELLINE.COM 


'7 f 0 start at the /n ner 

/me afid go a// the way 
around to buHd intensitY." 


j YADitYI 

^GLOBAL MAKEUP AflTIST 


THE HOW 

Our first cone-tip liner with 
precious oils for a creamy glide. 


THE WOW 

Eyes smolder from the inside line 
and all the way aroundi 


Availabie in 4 
mesmerizing shades 



Dear Lucky 


How and when should I use oil on 
nny face? -Brooke 

A Dear Brooke, The most miraculous thing face oil 
can do— and it does many, many miraculous 
things— is refresh your makeup. Smooth a few drops 
between your fingers, pat lightly over your face- 
avoiding eye makeup, lest it run everywhere— and let it 
sink in a minute. Do it on only one side of your face if you 
don’t believe me: The side with the oil, moments later, 
will look awake, refreshed ... more alive. 

The more-alive thing works without makeup as well; on 
weekends, I put face oil on constantly. And ! am a person 
with oily skin. Oil, in my experience, causes oiliness for 

about a minute, then sinks in 
and starts seriously improving 
how your skin looks (and 
feels). As opposed to, say, 
conventional moisturizer, which 
for me tends to be more 
pore-clogging. My very favorite 
oil is from Intelligent Nutrients, 
inexplicably called Anti-Aging 
Serum, not oil. You can also use 
oil to cleanse your face: Your 
skin will be soft and plumped 
afterward, instead of tight and 
in need of immediate moisture. 





Bloqqer 




What fashion trends from last season 

can I carry over into the new season? 

—@reesie2B 


A Dear @reesie23, Wide-leg pants are— well, they’re huge. “Wide-leg is a 
timeless alternat ive to trousers or jeans,” said style star Nicole Warne 
( Jgai^y peppergirl.com ), who likes to pair them with simple pumps, “especially 
with culottes, to elongate the leg.” For further leg-optimization, go high- 
waisted, said Nicole: “It makes your legs twice as long and accentuates your 
waist while hiding unwanted bumps and lumps.” 

If, like Nicole (at left), you’re going with major color, style with a neutral top 
to balance the outfit. And go with the slouchiness of the pants, added Lucky 
executive fashion director Alexis Bryan Morgan. “I love the relaxed sweater 
Nicole has on here,” she said. “You could do a tighter or more structured top, 
but it’s just ... not as cool.” 

For the super-advanced, there is “the puddle,” which is just what it sounds 
like: your pants puddling onto the floor. “It’s real,” sighed Alexis, raising her brow. 
“It was at Gucci, The Row ...” Perhaps the puddle is the new stiletto— an 
indicator that the wearer gets around solely by chauffeured car? Alexis laughed. 
“It’s not the most practical, but it definitely is a trend,” she said. The easiest 
way to do the puddle is to simply wear flats; should the hem of your beloved 
wide-legs end up destroyed, all is not lost. Crop them and voila: new culottes! 


OShop editor-approved wide-leg pants on Lucky's tablet edition: \uckymag.com/digital-edition. 
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CLOCKWISE FROM TOP RIGHT: MODELS JAM. NADIA SARWAR FOR ^ARYPEPPERGIRL.CO'^ ADAM KATZ SINDING. 
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Jergens. 




OES BODY 


BB BODY PERFECTING SKIN CREAM. 






Jergens 

BB BODY 

aB^EECTlNlQ SKIN-glfcAM 

,5 beauSfyIngberieffitsirt 
ortemotsiLiiwfora 
flawfess appearaix:© 


VISIBLE 

BENEFITS IN 


5 DAYS 


To leam mare, 
go to jerge ns.com 



ADVERTISEMENT / EVENTS & PROMOTIONS 


LOOKOUT 


VISIT LUCKYMAG.COM/LOOKOUT FOR MORE 


ARM CANDY 

Lucky and Movado kicked off NY Fashion Week 
with the third annual Arm Candy blogger cocktail 
party, held at hotspot Bar Nana. Bioggers discovered 
the newest additions to the Movado BOLD coliection, 
pairing them with baubles from a "stack and share" 
braceiet bar and adding a pop of color with a 
BOLD Shine mantcurel Oniine buzz for the event 
garnered over I.l million impressions] To see the 
latest Movado BOLD styles visit movado.com. 




BOLD STYLE 

Bfogger Krista Robertson of Covering the Bases won 
the Arm Candy instagram contest at the Lucky and 
Movado Cocktaif Party! 

Combining her love of baseball and eye for fashion, 
Krista showcases an array of fashion-forward 
outfits on her personal style blog. Check out how 
she styled her winning Instagram shot with her 
new Movado BOLD watch and be sure to visit 
coveringbasesxom for more style inspiration! 



NEW EOS LIMITED EDITION COLLECTION 
INSPIRED BY RACHEL ROY 

This iimited edition eos Smooth Sphere lip bairn coilection 
includes three new flavors inspired by travel and the warm sun. 
USDA-certified organic, 100% natural, and packed with naturaliy 
moisturizing shea butter and antioxidant-rich vitamin E, eos ieaves 
lips super-soft and sensationaily smooth. With a special design on 
each iip balm, this collection is sure to keep you smiiing alf season 
long. $9.99 at Target, CVS, Walmart, and evolutionofsmoothxom. 


CONNECT WITH LUCKY 

o 






I tb 

Petite. Portable. Powerful. 



Introducing the NuFACE mini facial toning device 

Facial-lift in 5 Minutes • FDA-cleared • Anti-aging Solution 


NuFACE 

CUgA, I Hsephora.com I I NORDSTROM | 


€■2014 Carol Cole Company. 


ww w.my Nuf=ACE.corn 



DTtiss 91te* 


dosm 

dominique coh cn for 9Riis3lte^ 
A LIMITED EOIHON COLLECTION 
F DENIM E W £ Y 


SOLD EXCLUSIVELY AT MtSSME,COM 

\ 




NEW THINGS TO TRY, WEAR AND LOVE! 


EDITOR: 

HAYLEY PHELAN 
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Into the Gloss and 
Glossier founder 
Emily Weiss pairs 
a piped Jason Wu 
blazer with 
tomboy pieces. 


VELVET 
GOLDMINE 

Sumptuous and 
sophisticated, the rich 
textile gives everything 
a polished— and 
slightly regal— feel. 


TURNS OUT WE HAVE MORE IN COM- 
mon with 15th-century royalty than we 
think. Hundreds of years ago, kings and 
queens were known for adorning them- 
selves in head-to-toe velvet — and this 
season, we want to do the same. The 
fabric appeared all over the fall 2014 
runways in a variety of iterations. Erom 
modern gothic takes at Saint Laurent and 
Tom Lord to elegant evening looks at 
Sportmax and Maiyet, continued... 
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the latest designs combine utter luxurious- 
ness with cutting-edge silhouettes. “Velvet 
is decadent and can be used in so many 
different ways,” says Carly Cushnie of 
Cushnie et Ochs. The label’s versions of the 
trend include draped cocktail dresses in 
sapphire and A-line fit-and-flare styles in 
classic black. Adds partner Michelle Ochs, 
“We felt that the collection needed some 
additional drama, and velvet gives a certain 
richness that nothing else can.” 

As indulgent as it feels, the texture also 
works surprisingly well in laid-back situa- 
tions. Pair jeans and a slouchy sweater with 
emerald smoking slippers, swap your tai- 
lored trousers for a style in blue velveteen 
or carry a sumptuous accent in the form of 
a crushed-velvet cross-body. 

“I prefer fitted pieces, for a masculine, 
tailored look,” says Into the Gloss and 
Glossier founder Emily Weiss, shown on 
the previous page in her beloved Jason 
Wu merlot blazer. “A touch of jewel-tone 
velvet adds a ’70s rock-and-roll kind of 
vibe.” — Jayna Maleri 





Upgrade 
your pennyV^ 
loafers to 
at^ajr in lusK^ 


Model Bruna 
Tenorio in a 
statepnent- 
making gold 
maxiskirt. 
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CLOCKWISE FROM LEFT: SANDRA SEMBURG/TRUNK ARCHIVE. COURTNEY D’ALESIO. JESSICA WEBER/BLAUBLUT. STILL LIFES: LUCKY DIGITAL STUDIO. 




KOHUS The Amex EveryDay " Credit Card with no annual fee. 

Welcomed by Kohl 's and many of your other favorite stores, 
the Amex Every Day Card rewards you for the things you buy, 
every day. Make 20 or more purchases with your Card in a 
billing period and earn 20% more points on those purchases, 
less returns or credits. What's your 20? 



#EveryDayMoments ^ ■ 

amexeveryday.cpn^ , t r t'* f t ^ 

isi 

r f t* *■- ' 

1 


A transaction where you buy multiple items counts as one purchase. Purchases do not include fees or interest charges, balance transfers, cash 
advances, purchases of travelers checks, purchases or reloading of prepaid cards, or purchases of other cash equivalents. RetLirns and credits 
do not reduce your purchase count. Returns and credits with a date In a bilfjiig period will reduce the number of points and extra points earned 
fn that billing period. To count purchases for this benefit, we use the date of the purchase and not the posting date. Some merchants combine 
separate charges into a.single transaction before submitting It to us. When this happens, the combined transaction wili count as a single purchase 
for purposes ot counting towards 20 separate purchases. A date of a purchase, return or credit may somebmes be different from the date you 
made the transaction, mr example, if you buy goods online, the purchase date may be the date the goods are shipped. Purchase and balance 
transfer APR: variable 12.99%-2I99%. Cash advance APR: variable 25.24%. Penalty APR variable 2724%. Cash advance fee: greater of $5 or 3% 
of the transaction. Foreign transaction fee: 2.7% of the transaction after conversion to US dollars. Balance transfer fee: greater of $5 or 3% of the 
transaction. Late Payment Fee' Up to $37. Returned Payment Fees: Up to $37 ©2014 .American Express Company. 



EDITOR’S PICKS 


Tamu pairs a printed 
midi with a white shirt 
and her favorite 
Gianvito Rossi heeis. 


“i’m going to give 
this novei to aii my friends 
this hoiiday season ” 

Americanah, Chimamanda 
Ngozi Adichie, $16, Anchor 
Books.lamazon.coml 



AMERICANAH 


CHIMAMANDA 
S^fe»^.NG0ZI ADICHIE 





r HALF OPA rELLOW SUW 


tops that have anj*'*v.'»L 
70s feel "S^VVl^’v, 


TAMU 

McPherson 


Is on the hunt for closet staples that take her 
effortlessly from day to evening. 


“Versatility is an absolute must for me,” says Lucky style contributor 
Tamu McPherson. “When I shop, Pm always searching for items 
that will look good in a variety of scenarios — I have to be able to 
envision styling them in a few different ways,” she says. With that 
adaptability in mind, McPherson is sticking to pieces that she can 
wear no matter what her calendar calls for. “A tuxedo shirt is a 
go-to for me. IPs chic enough for a party but also works for daytime 
appointments,” she says. Another must? A graphic midi skirt. 
“You can try it with ladylike pointy-toe pumps and a crisp button- 
up for a more feminine look, or go edgy with buckled brogues.” 



“I’m addicted to trying new beauty products. 
These are the ones i’m currentiy using.” 

From left: Na rs Eyeshadow in Bali, $25, 

lnarscosm etics.co nT|MAC Cosm etics Lipmix in 
Red. $15. Imaccosmetics.com.lFrederic Malle 
Portrait of a I ady. ft;.'^55 lfredericmalle com| Essie 
Nail Polish in The Perfect Cover Up, $9. Iessie.com I 



O See more ofTamu’s picks on Lucky 'g 
tablet editiom mckymazcom/di^ital-editiom 







HOLIDAY 2014 

Tristfln Watcli in ssmi-prQcdoufi tolue sandstone 
DILLARD S 

C^tuch pmfdiy supports thf High f.iue, 
cosx;h,com 



NEW YORK 




“My makeup routine 
is no-friiis: some 
induigent face oii 
and a iuxe scent.” 

Sunday Riley 
Juno Hydroactive 
Cellular Face Oil, i 
$125, | sephora.com| 


The House of 
Creed Original 
Vetiver, $290, 
Icreedboutiquei 

ICO i yij RMS 
Beauty Living 
Luminizer, $38, 


JUNO 


SL 

liii 


| frVi$b^auty.C OTrT1 


byeko Lasn 
Curler, $16, 


I '' 


inorastrom.comi 


“In cold weather,, 
I trade in fresh 

flowers for a 

fragrant diffuser.” 

Diptyque Hourglass, 
Diffuser in 34, $150, 
idipiyqueparis.cofiT 


“The shape is a little bit 
’70s, a little bit utilitarian.” 

Customized aviators, $150, 
Ray-Ban, |enscrarters.com] 


“Even my sheets are minimalist 
and graphic.” 

Ralph Lauren Signature Classics 
Palmer pillow, $100, sheet set, 

$90 to $370, >3 l oom l ngda l es.conT 1 


“A personal 
touch— like a 
horn pendant— 
completes 
every look.” 
Necklace, $190,' 
Kendall Conrad, 
kendallconrad 


jdes l gn.com l 


“Silver boots 
glamorize my 
everyday outfits. 

Metallic leather 
boots, $1,100, 


Dress this up 
with a miniskirt or 
^keep it casual.” 

mjSweater. $88, 


.com 


imericanapparel 


□ PAUL 

OUTERBRIDGE 

A SINGULAR AESTHETIC 


Od 

U CO 


“Paul Outerbridge’s surreal 
photos and vintage colors have 
been inspiring me recently.” 

Paul Outerbridge: A Singular Aesthetic, 
Elaine Dines, from $39, Laguna 
Beach Museum of Art, pmazon.comi 


\iuckymag.com/ciigitai-eciition\ 
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EDITOR’S PICKS 


KATIA 

KUETHE 


Is living in cozy-sleek, 
monochronnatic pieces 
all season long. 

Pick a shade and stick to 
it. ThaPs creative director 
Katia Kuethe’s philosophy 
when it comes to winter 
dressing. “Gray on gray, 
navy on baby blue — I love 
a pared-down, tone-on- 
tone look right now,” says 
Kuethe, who mixes simple 
items — a blazer coat 
and tailored trousers, 
a slim sweater and knit j: 
track pants — in 
complementary hues. r j 
“Uniform color gives | 
even the comfiest outfit 
a pulled-together, 
suit-like feel,” she says. 



PROJVIOTION 


Celebrate your 
year in style 




bump up 
the pumps 


jiggle hi, 
liggre low 


tuck it in 
my tux 

T 


^ jump in my 
jumpsuit 


Introducing the essie 2014 Winter Collection — ^featuring indulgent, 
dazzling shades that set off holiday looks to perfection. 


Enter for a chance to win six shades 
from essie's new Special 2015 
Coliection. For officieil rules and to 
enter, visit luckymag.com/iookout. 


double 
breasted jocket 
▼ 


MO PURCHASE NECESSARV. To enter and for tut! rules, goto wwwJucky mag. conn/lookout. Starts 12;01 AM ET 12/2/14 and ends ILSQ PM ET 1/12/15, Open to residents of the 50 United 
States/ D.C. IS or older, except employees of Sponsor, their immediate families, and those living in the same household; Odds of winning depend on the number of eligible entries received. Void outside 
the 60 United States/ D.C, and where prohibited - One (!)■ winner will be selected- Approximate retail value of priie is $61- Sponson The Lucky Group. Inc. 


ODISNEY 



AKE THE HOLIDAY MAGICAL. 




/./j. 'y. Qj .1/.U ‘li. ■'.-'./..u/.Ajy.. 





Use the stickers from the opposite page to create the perfect charm bracelet for 
the Disney lover in your life. (And one for yourself, perhaps?) Then bring your 
selections into your nearest PAMDORA retailer and make the magic real. 


Menlo Park Mall, Edison, NY • North Shore Mall, Peabody, MA • Roosevelt Field, Carden City, NY 

King oi Prussia Malfj King of Prussia, PA ■ Holyoke Mali, Holyoke, MA ■ Smith Haven Mall, Lake Grove, NY 


U.S, PJL, No, 7,007,507 • ©2014 Pandora Jewelry, LLC ■ All rights reserved 




DESIGNED WITH PRIDE. DESIGNED WITH CARE. DESIGNED W1TF-t LOVI 



Available at your local PANDORA retailer. 
Visit us on pandora.net to learn more. 


PANDORA* 


UNFORGETTABLE MOMENTS 





FIRST PERSON 


FLAT RATE 

When a foot injury forces her to abandon the towering stilettos she favors, 
writer Alexandra Marshall digs in her heels about wearing flats. 


hough Fm not usually one to take fashion cues from 
celebrities, I could kiss Aymeline Valade right now. 
I don’t think the model turned actress — a street style 
favorite for her tough-girl androgyny and tailoring 
as sharp as her cheekbones — has worn a heel once. 
And she’s everywhere, making the press rounds in France, 
where I live, to promote her 
role as Betty Catroux in 
Bertrand Bonello’s film 
about Yves Saint Laurent, 

Saint Laurent. 

I’m in need of reinforce- 
ment on the question of heels 
because, unless surgical 
intervention successfully 
removes a damaged meta- 
tarsal nerve in my left foot, I 
might be done with them for- 
ever. My sadness isn’t just 
from losing the height or the 
rather obvious sex appeal 
or the way my formidable 
calves slim down when I’m 
standing on my tiptoes. In 
being grounded, literally, I 
feel as if I’ve had my identity 
amputated. Being consigned 
to flats has required an over- 
haul of my dress sense, and 
it’s made me look a little 
harder at my self-sense, too. 

In 2006 I moved to Paris 
and, at great expense, 
shipped over my collection of 
hundreds — yes, hundreds — 
of stilettos, wedges and 
pumps, requiring me to build 
a large closet in a small apart- 
ment to house them. As fate 
would have it, not long after 
that move, I started to get a 
sort of crunchy feeling in the 
ball of my left foot when a 
hard step landed a certain 
way. At first I bought a 
squishy insole, thinking I 
needed more padding, but 
that just put pressure on the 
trouble spot and made the 
pain worse. I remember one night a few years ago, when I was wear- 
ing a pair of three-and-a-half-inch Dries Van Noten boots, the pain 
was so bad, I lost my breath and limped out of the restaurant. 

After a trip to a podiatrist, custom insoles were built. But within 
a few months, it was clear they weren’t working either. This is how 


I recently came to be lying inside a machine that looked like it was 
designed by Ridley Scott. I was getting an MRI, and 20 minutes 
later it revealed the aforementioned nerve problem, called a Mor- 
ton’s neuroma, treatable by either new insoles that neither I nor my 
doctor put much faith in or surgery with middling success rates. 
The diagnosis made it all but official: no more shocking- 

watermelon-hued leather 
Manolo Blahnik sandals held 
together by delicate straps 
thinner than the cord that 
charges my iPhone. So 
long, ’70s-biker knee-high 
Balenciaga boots in pebbly, 
soft black leather, the ones 
with the hidden platform 
that slouched ever so slight- 
ly around the ankle. Au revoir 
to the gold YSL wedges with 
the square toes and sharp 
heel point from back in the 
days when Tom Ford was at 
the helm and the accessories 
were off the chain. 

This is especially hard 
because I was never really a 
bag person; shoes were how 
I made my grandest fashion 
statements, expressed my 
strangest whims and let 
myself— otherwise a fash- 
ionable but fairly sober 
dresser — get loud. Shoes 
were a shortcut to a dash of 
very obvious sexuality, so I 
could maintain a more “take 
me seriously” look else- 
where. It was my version of 
the mullet haircut — business 
up front, party in back — and 
I hoped that by sending a 
mixed message I could hint 
that below the surface there 
lay a personality that was 
actually fairly complex. 

I could also pay less atten- 
tion to my clothes because 
no matter how much of a 
slob I may have sometimes 
let myself be, if I tossed on a 
pair of electrically colored somethings with spindly little heels, 
you could see that I knew something about style. 

Technically, I never needed the inches that rainbow of boots 
and sandals and pumps gave me. In stocking feet, I’m almost 
5' 10". But what I learned from spending almost continwed... 



Lm almost 5' 10". But what I learned 
from spending almost 20years 
as a very serious heel wearer is that 
life is even better at 6' 2 ” 
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ADVERTISEMENT / EVENTS & PROMOTIONS 


LOOKOUT 


VISIT LUCKYMAG.COM/LOOKOUT FOR MORE 


THE ' IT ' COLORS 
FOR THE MT" GIRLS 


On Thursday, September 4, 

2014, Lucky and essie held an 
exclusive dinner party celebrating 
influencers, designers, and 
contributors featured in the 
magazine. Hosted by iucky*s Eva 
Chen at the Margaux, this intimate 
dinner brought a dynamic group 
together, including KarHe Kloss, 
Emily Weiss, Kate Foley, Laura 
and Danielle Kosann, Candice Lake, 
and more, just in time for Nev\^ 

York Fashion Week. To get ready 
for the special night, attendees 
were treated to custom manicures 
by essie in their new line of 
fall colors. For more on essie, 
visit essie. com. 

essie Fall 2014 Collection: 

dress to kfft t^ko it outside, /a// in fine, 
tho perfect cover up, style certei, and 
partner in crime 
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DESTINATION MATERNITY" DOES HOLIDAY 

Whether your holiday plans include a casual family dinner or a glam 
cocktail party. Destination Maternity will ensure you arrive in style this 
holiday season. Find out your holiday maternity style must-haves from 
Lucky Style Expert Jackie Miranno and Destination Maternity Style 
Director Olivia Capone Myers. 

Visit luckymagxom/go/destinationmaternity to watch now and then 
shop dGstinationmaternitv.com to get holiday styies that sparkle. 


CONNECT WITH LUCKY 
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FIRST PERSON 


20 years as a 
very serious heel 
wearer is that life 
is much better 
at 6' 2". It was 
sometime in the 
late ’90s, after I 
had moved to New York from Los Angeles, 
that I discovered the power of towering. 
By then I was out of school and making 
enough money to buy something other than 
Converse. This was right before Sex and 
the City put the name Manolo Blahnik on 
everyone’s lips, but his heels — and those 
by a young French guy named Christian 
Louboutin — were already everywhere in 
New York. I trained myself to walk in five- 
inches pretty quickly, and there was no 
going back ... or so I thought. 

Since I was spending all my disposable 
cash on the sale racks at Bergdorf Goodman 
and Barneys, I was not in a position to take 
cabs everywhere, but to me the beauty of 
New York City is that you’re out and about, 
being seen. Why 
take the subway to 
Midtown from my 
apartment on 73rd 
Street? It’s only 25 
blocks and an occa- 
sion to show the 
greatest city in the 
world what I was 
made of. Wearing 
crazily tall heels in 
eye-searing shades 

was an optimistic gesture. Striding pur- 
posefully in stuff so architecturally chal- 
lenging gave me a kind of swagger that I 
would never have had if it were just me, 
down here with the rest of everyone else, 
using my words and my facial expressions 
and other more ephemeral qualities to 
make an impression. 

I’ve had other changes in my personal 
life that have seen me toning my clothing 
down to the point of anodyne lately — e.g., 
nesting with a boyfriend. But the recent 
realization that fiats were my present and 
future meant a more specific and logical 
rethinking of how to put myself together. 
The problem is that my old pencil skirts 
don’t have the same femme fatale quality 
when combined with ballet fiats. Extremely 
feminine shoes — toe-cleavage-baring sti- 
lettos or really strappy high wedges — used 
to leave me free to indulge in mannish tai- 
loring without looking mannish overall. 
But now the equation has shifted. Now 
the masculine half comes from my shoes, 
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Shoes were how 
I made my grandest 
fashion statements and 
expressedmy 
strangest whims” 


SO my clothes have to go another way. 

When I’m doing oxfords or Chelsea 
boots, I’ve switched to fitted pants. Said 
pants are either capris or otherwise ankle- 
baring, which emphasizes curves but not 
calves quite so much. All the wide-leg trou- 
sers I used to balance out with really tall 
heels, giving me the longest-ever legs, have 
now been hemmed. Wearing oxfords with 
them is too matchy-matchy and literal, so 
when the weather is sunny, I pair them with 
fiat sandals a la Aymeline, the bare toes 
peeping out from the fabric to suggest that 
I do know how to have fun. 

To accompany me on a trip back to New 
York that will have me walking all over 
town for meetings, I recently bought my 
first pair of New Balances, a kind of shoe 
I used to wear only on weekends. So I’ve 
taken inspiration from Aymeline’s pal 
Cara Delevingne, who looked so cute in a 
sharp and skinny two-piece suit and run- 
ning shoes at the Burberry show last Sep- 
tember in London. Specifically, I’m going 
for the retro-look- 
ing, slimmer-cut 
New Balance 410, 
because anything 
else makes me look 
hobbit-like, and 
that is a tiny bridge 
too far. 

The fact that I live 
in France is working 
in my favor. Here, a 
high heel, the kind 
that used to be second nature to me, is seen 
as vulgar. French women tend to express 
sexuality in a less overt and obvious way, 
through gesture, the occasional fiash of a 
bra strap, bedhead, a purr or a coo. All of 
these things are fairly easy to pull off. 

And probably the maturity that I’ve 
worked so hard to achieve has had me a 
little less concerned with what other peo- 
ple think of me, too. (But not entirely — let’s 
not get crazy.) Thankfully, fashion is cur- 
rently on my side. Sport shoes, slippers 
and loafers are having a moment. I’m just 
hoping that by the time that moment is 
over. I’ll have gained the Rinpoche-like 
detachment required to completely ignore 
what’s happening around me or at least 
acquire stock in the French ballet-fiat com- 
pany Repetto and make some of the coin 
back that I’ve started spending there like 
a madwoman. The Camille model has a 
cute little block heel, and at 1.18 inches 
high, it even gives me a tiny bit of lift. 
Thankfully, it comes in fiuorescents. 
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CLINICALLY PROVEN 


true 

glow 

SONIC TECHNOLOGY 


DERMATOLOGIST TESTED 

2x 

inoiie effective than using an everyday cJeajiser alone 

98 % 

removal ot environmental toxins 

30 ’' 

visible pore site reduction 

30 ’‘ 

redness reduction" 


the new clean: 

discover your beauty & reveal 
healthy- looking, glowing skin. 

CONAJt 

V/ww 1-ui^gh -wbycn'Mi:- com 

UTnairCorn 




ADVERTISEMENT 




Brighten Up 
Your Nights 

Crest 3D White 
Whitestrips Luxe 
Supreme FlexFlt are 

a staple of RacheTs 
laid-back party-primping 
routine. For more info 
visit 3DWhite.com, 



Smile 

worthy 

HOLIDAY STYLE 


Beauty, fashion, and lifestyle blogger 
Rachel Martino of rachmartinoxom knows 
how to turn heads with her creative, flirty 
holiday fashion picks. See how she dials 
up her festive looks with a dazzling smile 
with Crest 3D White Whitestrips. 





life opens up with a whiter smile 


USE THIS COLLECTION 
TOGETHER TO 


WHITEN YOUR 
SMILE IN JUSTl DAY 


WWW. 3 D Wh 1 te ,com 


V^' 
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CITY GUIDE: MADRID 


ManaValverde, Spanish export and star of this month’s epic Exoc/l/s; Gods and Kings, 
tells us where to shop, stroll and salsa-dance in her hometown. 




the perfect 
spot to drink a 
mojito and dance. 
9 Calle de Cadiz, 
+84-915-23-58-30 


AT NIGHT, I’LL HEAD 
TO La Negra Tomasa 

because there’s 
live Cuban music. 

I love to salsa — this is 


MY FAVORITE 
RESTAURANT is 
Olivia Te Cuida, 

which means “Olivia 
takes care of you.” I 
eat almost all my 
meals there. It’s really 
tiny and cozy, and you 
toast your own bread 
for breakfast. It’s 
like being at home, 
but with strangers. 

8 Calle Santa Teresa, 
+84-917-02-00-66 


A look frcim 
Zara’s 
most recent 
collectiorti^ 


THE FIRST PLACE 
I TAKE VISITORS is 
Paseo del Prado. 

We’ll bring bikes or 
just walk around — 
the boulevard takes 
you past the Cibeles 
fountain, and nearby 
is the Royal Palace. 
Calle Bailen, 
+34-914-54-87-00 


CLOSE TO THE 
ROYAL PALACE is the 
Temple of Debod. It’s 
an ancient Egyptian 
temple right in the 
middle of the city. You 
can watch the sunset 
from there — all the 
views are amazing. 

1 Calle Ferraz, 
+34-913-66-74-15 


I ALWAYS GO TO 
CONCEPT STORE 
Do Design because 
you can find so many 
different kinds of 
jewelry, clothes and 
furniture. Plus 
you can have a cup 
of coffee while 
you’re there. 13 Calle 
Fernando VI, 
+34-913-10-62-17 


“Do Design 
changes their 
products often, 
so i drop by aii 
the time.’’ 


'ara rnm 


I SHOP AT ZARA 

a lot. I like a little 
bit of everything, 
and they have a great 
selection. See }zara\ 
VcomV or locations. 


ira.comi 


Vaiverde 
poses in a 
statement 
jacket in 
Madrid. 


PASED DEL PRADD 


IMENEZ/GETTY IMAGES. STEFAN KIEFER/ALAMY. CC 
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The best socks on two feet" 

GOLDTOE’ 





The opulent evening fabric 
gets reinvented for day. 


Silver and gold 
embellishments add 
a lavish touch to 
an embossed clutch. 

Bag, $1,895, Dolce & Gabbana, 
877-703-4872 for locations 


A structured blazer 
dresses up anything from 
denimtoaslipdress. 

Jacket, $170, |topshop.conn] 


An oversize metallic 
pattern emphasizes a sleek 
’ 60 s-inspired silhouette. 

Dress, $495, Anna Sui, 
212-941-8406 


Elevate a casual tee with a 
lustrous A-line pleated skirt. 

Jacquard s kirt, $298, 

|j crew.com I 


An embroidered 
kitten-heel 
slingback is an 
easy way to 
try the look. 

Slingbacks, $925, L 
Manolo Blahnik, 

marissacollectionsl 


Stylist Anya 
Ziourova makes 
a statement 
in a bronze coat 
and abstract 
snakeskin heels. 


.com 


O Shop more brocade pieces on Lucky "Is tablet edition. 
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\luclcymag.com/digital-edition\ 


WAYNE TIPPETTS/TRUNK ARCHIVE. STILL LIFES: LUCKY DIGITAL STUDIO. 




CNDB 

IShellac 


CNQB^hellac 


CNaSHELLAC* brand 
14+ day nail color 


Ask for it by BRAND 


CNaSHELLAC 


HIGHSHINE ZERODRY TIME 14+ DAYWEAR 


cnd.com 


CND, SHELLAC and the B logo are registered 
trademarks of Creative Nail Design, Inc 

(CJ2014 Creative Nail Design, fnc. 



















HOW TO WEAR IT 



A mix of pale blush, 
metallics and - 
white is surprising 
for the season. 


INA 

COCOON 

Choose an 
oversize topper 
with sloped 
shoulders. 


Tun/// 

SHAPE- 
SHIF 

Kayture.coml bloqqer 
Kristina Bazan turns up the 
volume with these fresh, 
unexpected silhouettes. 

Photographed by Thonnas Giddings 
Fashion by Laura Jones 


THE ACCENTS 


A liquid Sliver clutch ■ 

and heels enhance I 

the modern vibe. m j 


GET COZY 


COAT, $795. icrew.coml shirt, $495, hraks.com l JEANS. $245.l7fo r g|||7|gn[^j pcicoml SUNGLA SSES. $490, Dior Similar styles at select pior.ldior.com f or locations. 
EARRINGS, $150, Eddie Borgo, riet-a-Dorfe^orril RINGS, $89 each, ^ilpada.com| heels, $1,145, |qierrehardy.com| CLUTCH, $355, Rochas, Ishopbop.com f or similar styles 
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THE DRESS: 


A subtly feminine 
shift balances the 
boyish feel. 


THE ACCESSORIES: 


Play up the guy-meets-girl 
look with copper sneakers 
and a ladylike satchel. 


BUNDLE 

UPINA 

BOMBER 

Slouchy with 
exaggerated 
details, the classic 
jacket has never 
been so playful. 


COAT, $667, nanushka.hu. dress, $495, Rag & Bone. Select Intermi x.lintermixonline.comi For locations. HOOP earrings, $39, Stella & Dot. lstelladot.coml 

SNEAKERS, $105. lnike.coml embellished bag, $4,000, Chloe. Select Saks Fifth Avenue, 800-347-9177 
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MODERN SHAPES 



DRESS, $780. | jilsandernavy.coift turtleneck, $32. |americanapparel.conn J COLLAR necklace, $ 280, |ingodwetrustnvc.com.| “OMEGA” bracelet, $315, 
Ivitafede.coml SOCKS. ^2U. halke. Town Shop, 212-787-2762. BROGUES, $32b, frePecca mi nkortcoinj CLUTCH, $995, Stella McCartney, 212-255-1556 
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THE TOP: 


LLJ 


Meet Krist ina 

One vi sit to her site, t<ayture| 
l.com.b nd you’ll understand 
why Swiss blogger Kristina 
Bazan is emerging as a serious 
style force. Her sophisticated, 
ethereal looks— a floaty dress 
cinched with a belt bag here, 
an oversize mesh tee tucked 
into an A-line skirt there— 
are not only alluring, they’re 
completely one of a kind. 

“I love trying new things and 
experimenting with fashion,” 
says Bazan, who has racked 
up more than a million 
Instag ram followers— and 
counting. This season, she’s 
mixing things up by playing 
with layers. “To me, winter 
style is about finding the right 
coat and going from there.” 
We’ll double tap to that. 
—Jenna Gottlieb 


Keep things 
simple with 
a cropped 
white tee. 


STANDOUT 

INATIERED 

SKIRT 

Swap your pencil 
for this strikingly 
architectural 
option. 


TOP, S18 .lamericanaPDarel.coml SKIRT, $395, Linie.llinienyc.comj NECKLACE, $220, Jennif er Zeuner Jewelrv.[ienniferzeuner.com( sh ark tooth necklace, 
S54. ltiffanvchou.coml SNEAKERS. $125, Michael Michael Kors, |michaelkors.com f or locations. BAG, $195, ^ebeccaminkoff.com | 

O Build your own outfit on Lucky's tablet edition \luckyma^.com/di^ital-edition , 





TECH SUPPORT 


GO GO GADGETS 

High tech meets high fashion in the latest crop of electronics. 


Each pair of DVF-designed 
Google Glass frames comes with 
interchangeable shades. 



Google Glass DVF aviators 
$1,620, lplay.google.com | 

Android users, rejoice! Powered 
by Google, this lightweight 
watch caters specifically to 
you— and is packed with features 
like a heart-rate monitor. 



Google’s Android Wear Moto 360 
watch, $249, |play.google.com | 


Make and answer calls, 
check your e-mail 
and reply to texts using this 
3G-equipped model. 



Samsung Gear S wearable, 
$199, samsunq.com 


The most recent version of 
this fitness band and 
accompanying app features 
a brand-new food tracker for 
weight management. 



UP24 bv Jawbone. 
$130, |jawbone.com | 


A cellular radio and touch 
display are artfully 
concealed by snakeskin, 
tiger’s-eye and obsidian. 



MICA by Opening Ceremony and 
Intel, $495, openingceremony.us 


Think of this brain-sensing 
headband as a Fitbit for your mind. 
Wear it for three minutes a day 
and receive personalized feedback 
to help you de-stress and relax. 



Muse headband. $299. 
store.choosemuse.com 


emember when wearable gadgets meant spending all 
your time trying not to kill your Tamagotchi? Well, 
today’s digital creations have come a long way. Not 
only do they simplify your day-to-day — they look cool 
while doing it. Items like the DVF Made for Glass 
Google frames, Rebecca Minkoff ’s chain-link notification cuffs and, 
of course, Apple’s hotly anticipated watch combine the latest 
advancements with a sophisticated, sleek aesthetic. “Technology 
is absolutely everywhere, so why not incorporate it into your 


wardrobe?” says Opening Geremony’s Garol Lim, who, along with 
partner Humberto Leon, recently introduced a smart bracelet: 
MICA by Opening Ceremony and Intel. “We wanted to create a 
product women would be just as excited to wear as use for its tech 
functions,” says Leon of the design, which features snakeskin and 
a sapphire screen and, like many other cutting-edge products, 
sends text and e-mail alerts from a list of designated VIP con- 
tacts. “It’s beautiful and makes your life a little easier,” says Lim. 
Exactly what wearables should be. — Jenna Gottlieb 



D Shop more editor-approved gadgets on Lucky’s tablet edition: Tuckymag.com/digital-edition] 
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LINE WE LOVE 


Dress, $1.650. 
Galvan.linfo@ 

Igalvanlondon.com 



THIS LONDON 
LABEL IS REDEFINING 
EVENINGWEAR 
WITH ITS MINIMALIST- 
COOL GOWNS. 

It’s no secret that shopping for a fancy 
affair can be a headache-inducing 
experience. Thankfully, weVe found a 
cure in the form of British brand Galvan. 
Launched earlier this year by four 
fashion and art world veterans, the cult- 
favorite line specializes in floor- 
skimming dresses and columnar two- 
pieces that are at once refreshingly 
pared-down and black-tie-appropriate. 

“We wanted to create timeless yet 
fashion-forward styles with a 
clean aesthetic,” says CEO Katherine 
Holmgren. Inspired by ’90s supermodels 
like Christy Turlington, Kate Moss 
and Amber Valletta, Galvan’s latest 
collection features streamlined 
silhouettes with alluring details, 
such as sheer paneling, plunging 
backs and artfully crossed straps. 

And thanks to a focus on impeccable fit, 
the designs will have you looking exactly 
like those leggy muses. “Even our most 
seemingly simple pieces emphasize and 
elongate the body,” says creative director 
Sola Harrison. “We include hidden corsets 
that nip in the waist as well as flattering 
seams that create the illusion of long 
legs — ^we combine sharp, geometric 
forms with soft, feminine lines and rely 
on negative space in place of heavy 
embellishment.” The verdict: Sometimes 
less really is more. — Jenna Gottlieb 

O See more of Galvan’s designs on Lucky’s 
tablet edition: luckymag.com/digital-edition] 


Our Top Picks 
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Models are wearing left to right 
stylo #9S001 ar>d style #99405, 


^:'20t4 Lisctte Limoges Agencies Inc. 


All rights reserved. 


Fit to flatter 

any age and any figure 


From capris to boot cuts> 
skinnies, ftares and straights, 
you1! find your perfect fit at 

LISETTE-L.COM/LuckyMag 


LISETTE \1 


MONTREAL 


Metallic leather 
“Bottalato” flats, 
$395 a pair 

hicholaskirkwoodi 



Available in a rainbow of 
shades, Nicholas Kirkwood’s 
Bottalato loafers are 
the ultinnate party-ready 
exclamation point. 


JUST IN TIME FOR THE SEASON’S CELEBRATIONS, NICHOLAS 
Kirkwood has the gift that truly keeps on giving: a pair of ultra-chic 
flats you can wear to every single event on your calendar. An updated 
version of the designer’s classic Bottalato loafers, they are, as Kirk- 
wood says, “a distinctive night loafer, for the girl who wants an alter- 
native to a ballerina flat.” In buttery-soft tumbled leather, the style 
comes in 11 metallic colors, all with a sleek pointy-toe shape and low. 


sculpted heel. “It’s the details that really up the level of sophistica- 
tion,” says Lucky associate accessories editor Melissa Karl. “And 
because the silhouette is so clean and streamlined, they truly flatter 
every foot.” Wear a pair with tuxedo pants and a slouchy silk button- 
down for a tomboy-cool vibe, or try a pleated leather midi skirt and 
fitted turtleneck to go ladylike with an edge. No matter what, you’ll 
be utterly comfortable — happy holidays, indeed! — JaynaMaleri 
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APEAINTHEPOD.COM 



Also available at Destination Maternity® stores, destinationrnaternity.com and select Macy's locations 




only at 

A PEA IN THE POD* 


MATERNITY 



UNWRAP 

SOMETHING 

SHADY 


FIND FABULOUS GIFTS 24/7 
ATSUNGLASSHUT.COM 





Lucky’s 

HOLIDAY GIFT GUIDE 


Inspired by the season’s most oovetable ooffee-table books, our editors choose the perfect 
presents for every cool girl on your list— from the dark romantic to the urban sophisticate. 


Photographed by Hannah Whitaker Styled by Emily Mullin 


©For buying information on all the covet ables featured on this page, please visit ^uckymagcom/go/gifts 













IGEMBRE 


HOME 

Candle, Andrej Urem 
Collection “Milk.” $35. 


laucollection.coml 


Trav. $ 89. |westelm| 


l.corin.l ca ndle, Byred o 
Ginaembre $ 95. 


■comi 


Radi o. Aether “Co ne- 


Radi o. Aether “Co i 
$399. laether.com| 


^ACCESSORIES 
Clutc h. $3,700. 

^ Prada, f^da.com| 
^,for locations 


BEAUTY 

Eyeshadow, Obsessive 
Compulsive Loose 
Colour in Iced and Acacia, 
$14, |nordstrom.com.| 

Nail polish, Essie Luxe 
Eff ects in Roc k at the Top, 


$9, |essie.com| Compact, 

La Prairie Anti-Aging Eye 
and Up Perfection A Porter, 


J HOME 

f Book, /-/a//'.- 
\Guido, Guido 
Palau, $75, 
Rizzoli 
New York, 
rizzoli 

Ibookstorel 


)mTCandle7 

Balenciaga 


Paris. $65. 


Inordstrom.c^mi 

f Candle, DayNa 
^ Decker 

in Cassia 


Amarwllis-t44. 


I daynad^ker.conrj 


Totally irresistible: ethereal pieces 
with pearly hues, indulgenttextures'<' 
and a little bit of sparkle. 


GIFT GUIDE 
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SL'FERFRUST COMPLEX 

BATH, BODY & 
MASSAGE Oil 


MitoUrlng, Finrung ^ fnvDt^liIrtrg 


HAf 

WAtuli^L fb^TH^ VVHc>LE 

PAMltY 4IN6& nil 

,6eTTeR WORKS 
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Vv'^O^Vvi W6MtM'y.uM 
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A Beuer Way to Beautijul since 1^12 
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RAW S^H E A 
CHAMOMILE 
& ARGAN OIL 
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CALM & COMFORT 
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Tell Us Your Better Way to Beautiful. SheaMoisture.com 


GIFT GUIDE 




FASHION 



Tote. $795. torybu'r^h.com. Clutch, $178, Oliveve, 
anthroDoloqie.com. Wedges, $1,395, Valentino Garavani, 
\/alpni-inn rnm Poncho, $1,395, Burberry Prorsum, us.burberry 
.com. Necklace, $298, Pamela Love, shopbop.com 


BEAUTY 

Facial oil, De Mamiel Spring 
Facial Oil, $110, shen-beauty.com. 
Eyeliner, Lancome Le Crayon 
Khol Eyeliner, $26, lancome-usa 
com. Lip and cheek tint, Tata 
Harper Volumizing I ipandChppk 
Tint, $35, tataharperskincare.com 


SPIRIT 


HOME 

Book, Marianne Faith full: A Life on Record, Marianne 
Faithfull and Frangois Ravard, $65, Rizzoli New York, 
rizzolibookstore.com. Feather, Colin Adrian Glass stained 
glass, $60, colinadrianglass.etsy.com 


Pay homage to the ultimate 
rocker muse with 
vintage-inspired picks. 


PROMOTION 





Cara Loren x HStM 



From statement 
knitwear to bold lip colors, 
these “Cool Girls” have 
compiled their ultimate 
gift guides, making your 
holiday shopping a snap. 

Have your wallet ready! 





Shop these gifts 
and more at 

luckymag.comigol 

kolidaypicksl 



HScM Sweater and Cookie Cutters 





0 ©krystaLbick BURT’S BEES 


@caravb 




Shearling clutch, $428,licrew.comJ 
Bangle, $295 Jalexisbittar.co'n^ 


ACCESSORIES 

Sandals, 

$950, Fendi, 
212-759-4646. 
Bangles, $12 
to $1 6 each. Adia 


HOME 

Book, Bio w- Up: Antonioni’s 
Classic Film and Photography, 
vari ous authors. $5 5. Hatje 


Cantz jartbook.comi Square 
>wl, Jona than Adler “Bel Air,” 
$250 ijonathanadler.coni| 


Kibur, [iifennix.net| 


MOD 

SQUAD 


BEAUTY 

Eyeshadow, 

Yves Saint 
Laurent Couture 
Palette in No. 

10 Lumieres 


Color and clean lines 
converge in this playful 
swinging ’ 60 s mix. 


Maiorelle, $60, 


lyslbeautyus.coml 


GIFT GUIDE 




TACOR I 



HANDCRAFTED IN 
CALIFORNIA 



TACORLCOM | JAMES St SONS Oriahd Pafk, Chicago, IL/Scher^rvilb, IN 773 32T 8SQ0 1 LUCIDO FINE JEWELRY Sterling Heights, Rochester. Ml 800 814 7937 1 Si'ATE STREET JEWELERS 
Ceneva. II. aou ’ LElERT'^- DIAMONI • JEWELERS - ii' ik . -i k-. r , ...v r \ ■. JERC^r- -jEW’^l.R'i a-. ^ .^ilbaiiy, IN 888 ^ : ./TWIS JEWELERS Ann 

Arbor. Ml ^34 994 \ DARAKJiAN JEWELERS EirmrriQham, tvll 808 THEONt v | MEDAVJAR JEWELERS Flint, kJ E; ‘ Oi STERLING JEWELERE PfirryEburo, L.h 4-19 897 7151 

MlOM DUMA F^NE JEWELERS Wf,'kirri. OH 330 393 4096 ' TME LLIZAEFTH DlAMONGCOMPAr.‘VDfy^v':,Tr.y n. i 337434 1*1005 |voLlCK JEWEL rRS WostfaKe, OH 44C'eTi 5i?l | BELLA 
DESIGN JEWELERS Woodmere.OH 216 342 5453 J MEYERS JEWELERS Gn3-.«City. OH 614 594 0230 | BOB RICHARDS’ JEWELERS Germanlovvn TN 901751 8052 [ GENESIS DIAMONDS 
B«en\wDuJ. TN 615 371 1>766 I RONE REGENCY JEWELERS Chattanuosa. Tl : 423 894 1198 


GIFT GUIDE 



HOME 

Glass mushroom. Jamali Floral & Garden Supplies, $7.|iannaligarden.com.|E arbuds. $30, 

|happyplugs.conn.| Book, Jeremy Scott, Jeremy Scott, Sob, Kizzoli New York, |rizzoli bookstore.com | 


CLUB 
KID 

These fun, 
in-your-face 
items are 
outrageous 
(in the best 
way possible). 


BEAUTY 
Sunscreen, Zinka 
Colored Nosecoat in 
Blue, Green, Yellow 
and Teal, $7 each, 
|zinka.com | 


- ^ 




FASHION 

Watch. $60. Swatc h. 
|5tore.swatch.com.| ^ 
Sneakers, s iSb, 

Sophia Webster, 

js.sophiawebster.co| 


uTc 


ur iPhone case 


9H.|iaqqeredqe| 


lurch 


Eye 


com. 


eart You.” $67 


Foppylissiman.com 

Sweater. S4Zb. 

|eremyscott.com| 
Gluten, "Georgiana 

Eyes Looking Up,” 
$995. anyahindmarch | 


[com. jbhevron bag 

S^,b9b, V alentino 
Garav ani.Falentinol 
[com f or locations 



<1 ’yjfliysa ttltvs b 1 050 









GLAMOUR 

GIRL 

Studio 54 meets French noir 


with this moody yet completely 
decadent array. 


HOME 

Mirror. “Ace Octa gon.” $120, 
lluluandgeorgia.coml Bookends, 
Designs by Marble Gra fters “A polio.” 
$165 for set of two. lbarnevs.comj 
Book, Yves Saint Laurent, Roxanne 
Lowit. $5Q. Thames & Hudson, 
lamazon.coml Tumbler, Ralph 
Lauren Horjne “Metropolis” $95 
for set of two, |neinnanmarcus.com| 


BEAUTY 
Eau de toilette, 

Yves Saint Laurent 
Onium.SSO. 

lysibeautyus.comi 


ACCESSORIES 
Sunglasses, $ 525, 

Thierry Las ry, het-'a^ 
Iporter^coirl Clutch, 

■$4.5QQ. Marc Jacobs, 
lmarcjacobs.com | for 
locations. Necklace, 

$79, Stella & D ot, 
Istelladot.comI iPhone 
case, $30, Adopte d, 
ladoDtednvc.c^ Flats. ^ 
$595, |jimmychoo.com | 




Shop in stores and at nordstrom.com. Free shipping. Free returns. Al! the time.* ^NORDSTROM 



PROMOTION 


Do you love to sound off about your 
personal style? Join our ultra-insider 
Conde Nast Style Society— an exclusive 
online connm unity from the publishers 
of Vogue, Vanity Fa/r, G/omour, 
A//ure, Self and Brides. We want 
your opinions on fashion and beauty 
trends, new product introductions, 
speciol offers and more. Membership 
comes with lots of special perks and 
rewards, so give us a shout today! 


Visit www.joincnstylesodety.com to complete 
your Conde Nast Style Society oppHcotion. 



iNFPHOTn.COM.L qTII I LIFES: LUCKY DIGITAL STUDIO. 



EDITOR: 

JEAN GODFREY- JUNE 


NEW PRODUCTS, GREAT IDEAS, EASY LOOKS. 


EASY NATURALS 


Huntington-Whiteley, showing off 
pretty hair, iips and naiis. 
Ciockwise from top: Burberry Naii 
Poiish in Nude Pink . $22. Lio Cover in 
Tea Rose, $33 ] us.burberrv.comL 


Moroccanoil Trgatmgnt. $43. 

moroccanoii.comi 


You’d be forgiven for imagining 
that the most exquisite of the 
famous-for-their-beauty models 
and actresses just roll out of 
bed looking that way, but Rosie 
Huntington-Whiteley is here to 
set you straight. “Oh, I get ready 
before I go out,’’ she says. 
“There’s always a photograph 
being taken— I like to be at least a 
little prepared!’’ The actress 
( Transformers: Dark of continued... 
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the Moon, Mad Max: Fury Road, conning out in May) 
and model (she’s the face of Moroccanoil and 
the ambassador for Moroccanoil’s Inspired by 
Women campaign) focuses mostly on hair. “I do a 
blowout,” she says. “My hair just looks better when 
I have one, and hair is a big part of my look. I just 
use shampoo, conditioner and a little of the classic 
Moroccanoil while my hair’s still wet.” Her hairstylist, 
George Northwood in London, also happens 
to be one of her best friends. “When I was starting 
to model, he was a junior stylist, so he needed 
someone for tests and we got to know each other,” 
she says. “He’s amazing!” For color, she goes to 
Marie Robinson in New York and Lorri Goddard in 
L.A. As far as styling, “I basically have two looks: 
loose waves or slicked back tight in a bun— it’s a 
chicer, harder look.” For the waves, she sleeps with 

her hair in a loose bun, 
adding more Moroccanoil 
for texture. “When I wake 
up, I get these tumbling 
curls,” she says. 

Skin, “almost as 
important as hair,” involves 
a routine of serums and 
SPF from IS Glinical, peel pads from Dr. Gross, plus 
exercise: pilates. Body by Simone. “It makes such a 
difference,” she says. “And I feel like diet follows 
exercise— you don’t want to ruin your workout with 
bad food, you know?” Her makeup bag is light and 
eye-centric: “I like to have a ton of lashes— YSL Baby 
Doll is amazing— brown for day, black for evening. 
And sort of a feline eye, in general. I use blush— I like 
the stains from Tarte— and bronzer (the big Chanel 
one) all over to contour, and that’s it.” 

Perhaps least surprising of all: her favorite scent. 

“Jo Malone Red Roses is my go-to, everyday perfume,” 
she says. “Then I love Heeley Hippie Rose— it is a real 
head-turner. And Lipstick Rose from Frederic Malle. 

I can’t help it— I love rose!” —Jean Godfrey-June 


“/ basically 
have two looks: 
hose waves 
or slicked 
hack tighV 









■^1 love 
Elizabeth 


ROSIE’S BEAUTY ESSENTIALS 


Heeley Hippie Rose 
^audeParfum.$18Q, 

Iminnewyork.coml 




YSL Mascara 
Volume Effet Faux 
Oil s Baby Doll. 
$30. lyslbeautyusl 
|.com| 


IS Clinical Active 
■ Serum. $128. . 

|lovelyskin.com| 



CAT CLUTCH FEVER 

Karl Lagerfeld designed this pouch— inspired by his beloved 
Siamese cat, Choupette— and sent our office into full cuteness 
overload. (The saucer eyes! The fluffiness!) Inside, there’s 
a compact filled with eight shimmery shadows (including a 
blue the color of 
Choupette’s eyes) and 
six ultra-flattering lip 
shades. There’s also 
plenty of room for 
keys, money and your 
phone. Must. Have. 

Shupette by Karl Lagerfeld 
for Shu Uemura Has-lt-AII 
Eye & Lip Palette . $89, 

Ishuuemura.comI 



82 


DECEMBER 2014 / JANUARY 2015 
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ADVERTISEMENT 



HIT FOLLOW ON OUR STYLE EXPERTS FOR CAN7-LIVE-WITHDUT EDITS A«D OAILY INSPIRATION 





@ASOS_FELICITY 

"I'm a Curve pro who 
loves vintoge, color 
and all things fun" 


©ASOSJREDDIE 

"If you're into bold 
prints and toidbock 
tailoring, let's hang!" 



NO F^URCHASE NECESSAIEY to enter Or to win. Enlry !d the OquIhsI Ie free. PUfchasa will nql hcneaBB yattr chance oT wlnilttg. Enrter between 00:01 :00 a.tn. LJ.S. El Oec ?, 20N ond ll :59:59 p.m. £T Jon I, 2015. For FjIE Official 
Rules and to enter go to www. ASOS.com/WlNIT^ Enlranls must be 18 years- oFago or older and rt^ust be o legal resdonl oFlho 50 slates of the U.S. fexcl Rl) D.C., P.R. Subied to all applicable fedeiol, stale, provincial andi tocol laws & 
rtguFafioni. Void outtide the L.S.^ T.R., D.O. and prohEbllsd. PRIZES; One [1 |l $ ],000 ASOS giFt vowclw to< uie on ui.aioi.oom only. Sponjor; ASOS LS INC, 142 Oreeiur Slreet, 2rd floor. New Vcufc, NY 10012 













Isa really, truly amazing gift, one that anyone 
would be happy to get. That's a great price. In a box 
so fantastic I don’t have to wrap it. 


Clove, cinnamon, 
orange, musk, 
myrrh ... holiday 
candle heaven. 

Cire Trudon 
Nazareth Classic 
Candle. $105. 

Iciretrudon.comi 



The exquisite, 
pear-inflected 
perfume and a 
corresponding 
body cream. 



ANNICK GOUTAL 

PARIS 


Body milk, 
butter and 
a special sleep 
concentrate, 
all with ylang- 
ylang, patchouli 
and cypress oils. 
Neal’s Yard 
Beauty Sleep 
Organic Spa 
Collection. SSp. 

us.nyrorganici 

■conni 


Stationery, soap, 
chamomile tea, 
eucalyptus sachets, to 
name just a few items. 

Moments of Mindfulness 
in a Box from Mohonk 
Mpunf^in 

Imohonkqiftshops.comI 




Annick Goutal 
Petite Cherie 
Gift Set, 

$115, Annick 
Goutal NYC, 
646-964-4819 


Creme de 
Corps, Ultra 
Facial Cream, 
Grapefruit 
Body Wash 
and more— all 
in a Norman 
Rockwell 
package. 

Kiehl’s Greatest 
HitsCQllection. , 
$45, |kiehls.com| 


The famous 
Eau d’Orange 
Verte, now 
in ultra-luxe 
body wash 
and lotion. 
Eau d’Orange 
Verte Hand 
and Body 
Cleansing Gel, 
$57, and Body 
Lotion. $62. 

|hermes.com| 


The best rose 
scent on 
earth; you get 
oil, lotion and 
scrub. Ren 
Skincare 
Luxury Rose 
, Set. $75. 

|spacenk.com| 



HAVING A MOMENT: 

FRECKLES! 

Makeup artists went extra light on 
foundation this season— especially 
whenever they encountered 
freckles, even going so far as to 
ink new ones on models’ faces. 
“Freckles are gorgeous!’’ says New 
York makeup artist Alice Lane, 
who has more than a few herself. 
“They’re real; they’re youthful.’’ 

To fake a freckle or two, gently dot 
on tiny speckles using a dark 
shade of un-smudgy pencil. Or, if 
you’ve already got them, do what 
Lane did at Suno: Just use the 
faintest dab of BB cream on skin. 

So you conceal ... nothing! 


^ - crayon isii^ 


Cover Girl Brow & Evemakers Pencil in 
Midnight Brown, $3. ldruqstore.coml 



Estee Lauder Doubl e Wear Stav-in-Pla ce Eye 
Pencil in Coffee, $22. |esteelauder.coml 



■rX. 


LSflitCKlt MN[ILfiV 


Tooshoo Beauty Freckle Pencil, 
$10, |topshop.com| 



Lancome Les Sour cils Definis Brow Ex pert 
in Dark Brown, $26 l lancome-usa.comi 
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beauty pure 


and simple 


rcM^onul 


CtK’OIlUl 

milk 

Sll \ W l‘Oji 


i/v^ hai^ ihc vuoi 


hfxfiAZ 


fl/oi/yrhh 


ogxbeautyxom jnn^gxbeauty 





Seymour, 
fresh-faced 
and ready 
to party. 


neimanmarcus.com 


LOOK WE LOVE: 


MIRACLE SERUM 


To pull off the microscopic pale pink AlaTa that Stephanie 
Seymour was wearing the day we met with her, you need 
serious nerve— which she famously has in spades. (“Who 
doesn’t have some scandal in their lives?” she exclaimed 
across the table.) You also need incredible, glowy skin, 
which the supermodel also happens to have in spades— 
thanks to this serum, she says. The golden vial mixes a rare 
truffle extract with anti-irritants to help firm and increase 
cell production, while the platinum vial evens tone with 
a cocktail of high-tech molecules and crushed sea pearl. 


Lauder Re-Nutriv Ultimate Diamond Sculpting/Refinishing Dual Infusion, $360, |esteelauder.com| 


The perfect red lipstick this fall is a little darker 
and sepia-tinged, like a brownstone mansion. 

A blend of ’70s chic and ’20s glamour, the shade 
is prettiest worn with soft, natural makeup- 
pulled together and sexy all at once. 


Smashbox Be Legendary 
Long-Wear Lip Lacauer in After 
Dark, $24, smashbox.com 


Lancome Lip Lover in 
Bordeaux Temoo. 


$23, ancome-usa.com 


Jane Iredale PureMoist 
Lipstick in Katerina. $25. 
janeiredale.com 


Kevyn Aucoin The Lip 
Olnt^q in RInndroses, $30, 
barneys.com 


Guerlain KissKiss Lipstick 
in Red Passion. $37. 


FROM TOP: JASON LLOYD-EVANS. MARIO TESTINO/ART 













NyGaiil 


THE THE 

NON^OROWSY, NIGHTTIME, 
COUGHING, SNIFFLING, 
ACHING, SNEEZING, 
FEVER, COUGHING, 
SORE THROAT, ACHING, 
STUFFY HEAD, FEVER, 

POWER THROUGH BEST SLEEP 

YOUR DAY, WITH A COLD 
MEDICINE. MEDICINE. 


VICKS 


Use as direcJed. Read eoch label. Keep ouJ of reacri of childrer. 
© Procter 8i Gamble, Inc. 20 1 d 






The Bath: 

Coqui Coqui, a mini 
empire of four small, 
celeb-packed inns 
dotting the Yucatan 
Peninsula in Mexico, is 
best known for its eco 
rustic-chic design 
(there’s no electricity 
—with handmade 
candles as night- 
lights— and Mayan 
crafts decorate the rooms), but its 
exquisite perfumes have been there 


Coqui Coqui 
Perfumes Coco- 
Coco Bath Oil, $6 0, 
|net-a-porter.coiTl 


Getaway 
akeawa; 

Three tropical vacation discover 
worth bringing back home with 


/\ 

The Massage: 

At the spa at The Setai in Miami 
Beach, all treatments are done with 
Themae, a 
French skincare 
brand you can’t 
get anywhere 
else in the U.S. 
Devotees of the 
tea-extract- 
infused line try 


del Quafete 


TtlEMAt 


Themae Paris Baume 
des Quatre Thes, 


V 

The Abs: 

You can bike from your stunning 
wood-and-glass villa at Amanyara to 
the resort’s lush 1.5-acre spa. Guests 
who take Amanyara Dilates by Erika 
Bloom— there’s a full studio with 
reformers and jumpboards— go back 
again and again (your body starts 
to change after even a few sessions). 
Bloom has studios in New York City, 
Connecticut and the Hamptons, and 
she’ll make custom home workouts 
for guests who live elsewhere. 



from the start. Now the 11 sought- 
after scents can be had beyond the 
resort. Our favorite, this coconut oil 
that’s used in Coqui Coqui’s spas, 
makes an amazingly restorative bath 
that leaves skin soft, silky and with 
the lingering scent of the tropics. 


sbb,immi^£io once-even in 

the hotel’s skincare minibar, the 
$100 Spa Bar by Themae— and have 
to have more. This balm, used in 
massages and pedicures, is 
ultra-moisturizing, subtly 
scented and wildly luxurious. 


This combination of 
botanicais conditions, 
strengthens your 
skin’s moisture barrier 
and sweeps away 
dead ceiis as it softens. 
Gamier Clean + 
Nourishinq CIgansjng 
Oil. SRjgarnierusal 
l.comi 


CLEAR-SKIN SECRET: 

CLEANSING OILS 


These detoxifying blends work beautifully for both oily and dry skin: 
They gently dissolve dirt and makeup, reverse cellular damage, 
lock in moisture and— counterintuitively— help balance oil production. 


Hydrating 

squaieneand 

soothing 

rose-hip- 

seed oii ieave 

your skin 

piumped. 

BareMinerals 

Mineralixirs 

Facial 

Cleansing 

Oil. $50. 

baremineml.sl 

.com| 


/Hl/EttXJ 


Special 

microparticles 
target your 
pores and 
breakdown 
oil-based 
foundation and 
waterproof 
makeup; 
grape-seed oil 
hydrates. 
Shiseido Perfect 
Cleansing 
■Oil. $32 , 

Ishiseido.comI 


This nourishing- 
yet-light mix 
of castor-bean 
oil and lipids 
lifts makeup 
and grime, 
invigorates dull 
skin, calms 
redness and 
really smooths 
your skin. 
Clinique Take 
the Day Off 
Cle ansing Oi l. 
$27.lseDhoral 

l.conni 


Anti- 
inflammatory 
jojoba oil helps 
problem skin, 
while soybean 
ancLvitamin- 
rich sunflower- 
seed oils give 
radiance. 

Nude Skincare 
Perfect Cleanse 
Nourishing 
Clea nsing Oil 
$56.lseDhoral 

l.comi 
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Discover the power 
of just one shower. 

Get softer, smoother skin after just one shower/ 

Dove body wash with 10x more skin natural nourishment. 
Feel the difference it makes fn your skin. 

To learn about the NEW breakthrough formula, 
visit Dove.com 




Dove 

^ r 

deepmoisture 



^Compared to skin before shower 


THE YOUTUBE EYE 

She'd always loved to watch, but inspired by this season’s sexy smoky eyes, 
Rachel Rosenblit tries out three top vioggers’ techniques. 


should meditate. Instead I’ve got what, to my distraction-addled 
mind, is the next best thing: the YouTube makeup tutorial. In 
a flash, an uneven complexion turns to china-doll porcelain. A 
sleep-hungry eye wings to life. Cheekbones appear where they 
didn’t exist before. Step by step, the “beauty guru” offers up 
secrets: Scotch tape for precisely lined eyes. Brown shadow to 
contour a nose. Why not? 

Dwell in possibility! 

But while I’ll sit transfixed 
by a tutorial on false lashes, I 
never go beyond a light dust- 
ing of mauve shadow and 
some mascara in real life. 

What if I attempted a cat-eye, 
only to more closely resemble 
a cat lady? There’s a thin (eye) 
line between chic and freak. 

But this season, the smoky 
eye was on countless run- 
ways, and now I want to try 
it: Sultry but soft, imposing 
yet somehow illusory — men 
love it when they see it but 
otherwise can’t ID it — it’s the 
look you’d want for a hot first 
date. (A smoky eye via a 
video how-to might be the 
perfect metaphor for dating, 
an alluring bit of pageantry 
that becomes less mystifying 
the closer you get.) 

Beauty-vlog pioneer 
Michelle Phan started post- 
ing tutorials at age 20, in 2007. 

Now 27, she’s got a YouTube 
channel with more than seven 
million subscribers; her videos 
have been viewed one billion 
times. Em Michelle Phan, her 
makeup line with L’Oreal, 
extends her brand with cus- 
tomizable palettes, an eyeliner 
that adheres to the waterline 
and more, as does her new 
book. Make Up ($23, | amazon] 
l.comD . “Seductive Smokey 
Eyes Tutorial” was an early 
Phan post, but she’d already 
started honing the style that would become her signature: slow, delib- 
erate voice-over instructions set to dreamy, vocal-driven indie music. 

“I try to create a beauty story,” Phan tells me. “I put a lot of 
thought behind the visuals.” By focusing on production value early 
on, Phan separated from the pack of homespun videos recorded 
in girls’ bathrooms. “When I’m describing each instruction, I 


think. An eight-year-old should be able to do this,” says Phan. “All 
it takes is confidence — people get intimidated by the bad smoky 
eyes, the pandas and zombies. But it’s not a tattoo. You can wipe 
it right off! It’s just about overcoming that fear.” 

I queue up Phan’s tutorial on my laptop (at |michellephan.comD 
and take out my Em Michelle Phan New York City Smokeys pal- 
ette. With a fluffy brush, 
Phan applies a shimmery sil- 
ver to the center of the lid 
and browbone (“When you 
look at smoke,” Phan tells me, 
“you see blackness but also 
lightness — that’s what gives 
it dimension”), then pats on 
gray shadow at the outer and 
inner corners and blends, 
careful not to muddy the sil- 
ver center. Her sweeping 
motion is delicate, and I’m 
used to whisking on a vigor- 
ous mauve coat with my 
index finger. But I find myself 
so soothed by her video’s 
soundtrack — a breathy, 
down-tempo Guns N’ Roses 
cover — that I’m lulled into a 
blending trance. Going slow 
is key: “Take pauses,” Phan 
instructs. “Stop every once in 
a while, turn your head and 
see how it looks.” After a few 
minutes of blending, the sil- 
ver and gray have married 
into a misty fog. 

I take a step back from the 
mirror. For a first attempt. 
I’m amazed at how subtly 
pretty it turned out. I could 
stop right there, but I want 
to try the look as interpreted 
by a few other top video 
beauty gurus. 

Kandee Johnson is a for- 
mer pro makeup artist who 
records tutorials at her 
house, but watching her, you 
feel like she’s inside yours. “I 
sit with my makeup, turn on 
the camera and just start talking, as if to my friend or sister,” she 
says. She’s actually talking to two million YouTube subscribers. 
She loves “the color turquoise, glittery things.” Her videos have 
positive, relatable energy and klutzy-cute outtakes. “Someone 
will get my number and be like, Ts this Kandee Johnson from 
YouTube?!’ ” she says, laughing. “Pm just like. Oh, continued... 


SMOKY-EYE PERFECTION 
A LA DENEUVE 








MICHELLE PHAN’S HOW-TO, 


One of Phan’s much-viewed (over one 
billion times, total) videos. 


90 Iluckymag.cqmI 
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COURTESY OF MICHELLE PHAN (4). 


THIS IS WHY your days don't have to 

end \A/ith dryness. THIS IS WHY your contact lens comfort 
lasts from morning 'til night^'^. 








ATTACHING AND C— 

FORMING A CUSHION OF MOISTURE 


across the surface of the lens^'^ 


CREATING A UNIQUE BARRIER 
to help prevent deposits, 
remove 




Proprietary HydraGlyde® 
Moisture Matrix 



Contact Lens Solution 


Try the #1 doctor-recommended OPTI-FREE® family of 
products today. Visit OPTI-FREE.com 


PROVIDING MOISTURE 

from morning 'til night’-^ 


OPTI-FREE® PureMoist® 
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L’Oreal Paris 
Voluminous 
Smoldering 
Eyeliner, $9, 
drugstores 


-•V 

Laura Mercier '-i 
Sateen Eye .1 
Colour in Kir - 
Royale, $24, ' 
lauramercier ; 


Clarins Eye 
Quartet Mineral 
Palette in 
Graphites, $42, 
clarinsusa.com 


Even rich, intense 
pigments are 
surprisingiy 
easy to puii off. 


Em Michelle Phan Shade Play 
Palette in New York City Smokeys, 
$28, [Fmcosmetics.com| 


YouTube subscribers. Her videos are profes- 
sionally lit and shot against a stark white 
background, an aesthetic she cloned from 
fashion photographers. She uses a mix of 
high-end and drugstore makeup. “This is 
what people actually wear on the red carpet 
and on the covers of magazines,” Eldridge 
says. “That reality is different than what peo- 
ple think. When I was first making tutorials. 
I’d watch the Ted carpet’ ones — they would 
use so much makeup! I thought, Jesus, if I did 
that on a celebrity, they would run a mile.” 

I’m drawn to Eldridge’s restraint. Her 
smoky-eye tutorial (at |lisaeldridge.com| l calls 
for just taupe and gray shadow, and thorough 
blending: Once you get the taupe on the lid 
and gray in the crease, “just buff, buff, buff 
away,” she says, making tiny circles along 
her socket line. I love this part; it feels like 
a mini massage, and I can see the colors start 
to fuse, complementing each other in a way 
I hadn’t anticipated. A coat of black eyeliner, 
Eldridge assures, doesn’t need to be pre- 
cise; it gets smudged out with the shadows. 
“You want it to look a bit lived-in as it gives 
a more modern edge,” she instructs. I worry 
that after too much 
smudging. I’ll look like 
I lived in it the night 
before. But I follow her 
lead, after each step 
remembering Phan’s 
advice to pause and 


no ... 


' In her girly, cartoon-heroine voice, 
Johnson makes you feel like you can pull 
off anything (even, perhaps, her platinum 
pixie cut). She’s big on drama — her favorite 
tutorials include one where she transforms 
herself into Edward Scissorhands — so I’m 
worried her smoky eye will involve more 
smoke than a bonfire. 

Johnson’s technique (at |kandeej.comp 
uses five shadows: Nude goes over the lid; 
a sparkly peach, on only the inner half; dark 
gray plus black covers the outer corner; 
and light brown gets buffed up toward the 
brow for an “instant eye-lift.” Too much? 

Damn! My eyes look huge. It’s a lot of 
makeup, more than I’ve ever worn at 
once — I know it might not really be me, but 
I love the look: sexy, totally sophisticated. 

British makeup artist Lisa Eldridge, who 
works with everyone from Cara Delevingne 
to Alexa Chung, is a little more low-key. 
After she did makeovers on British TV, her 
website was flooded with pleas for makeup 
tips. Eldridge started posting how-tos and 
quickly racked up nearly one million 


""This is what people 
actually wear on 
the red carpet— that 
reality is dijf event 

thanwhat people think!' consider my progress. 

I begin to see my eyes 
take on a truly compelling haze, the make- 
up equivalent of a tousled bedhead. 

My fiance agrees. “Wow,” he says. “You 
look really sexy.” “Do you know what you 
like about it?” I ask. “No,” he admits. “But 
I can tell you’re wearing makeup — and I can 
tell it looks good.” Bold red lip, you’re next. 
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KAJAL, 

YALL 


Somewhere between the classic 
smoky and the crisp cat-eye is 
the ultimate lived-in French-girl 
smudge. And the secret is 
kajal— inky black pigment made 
from crushed minerals originally 
used by women in ancient India. 
At Opening Ceremony’s spring 
show, Maybelline global makeup 
artist Yadim created a gorgeous 
disheveled, morning-after look 
with kajal pencil. “The creamier 
texture and blacker-than-black 
color is perfect,” he says. “I just use 
tons of it, then dab away some 
of the pigment with a makeup 
wipe to clean it up just a little, so 
that a sooty ring remains.” 




The pointed tip deposits micronized 
minerals that blend beautifully and feel 
featherlight. 

Guerlain Khol Me Kajal Liner. $39, 
|no rdstrom.com I 



This white version is brilliant: It brightens s 
and eases redness when you trace and ^ 
gently smooth it along your lashline or ^ 
apply it in the inner corners of your eyes. g 

Sonia Ka shuk Dramat ically Brightening g 

Kajal, $9, |ta rget.com] g 





master/^c 


Silky, dark pigment is infused with oil to 
glide along your lashline. 

Maybelline Master Kajal Eyeliner in 
Onyx Rush, $8, drugstores 
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To help me live. 

When Hay lee had a bruise that wouldn't go away, tests revealed 
she had leukemia, so her parents took her to the place with the 
worldB best survival rates. Because you give, St. Jude can keep 
searching for cures until no child dies of cancer 



St. Jude Childrenis 
Research Hospital 


YOUR GIFT MATTERS Thanks and Giving* 

DONATE NOW | STJUDE.ORG 




SOLVED 
SPL TENDS 

Forglossy, shiny hair even at the I 
very tips (no matter how frayed!); 
these new miracle formulas treat 
and prevent damage. . — - 


A few pumps 
of this strengthening 
siik-protein biend is 
amazing: it smooths 
ragged ends and 
biocks humidity as 
itseais in moisture. 
Living Proof Restore 
Instant Repair. $29. 

ulta.com 


Keratin rebuiids 
weak areas of the 
foiiicie, giycerin 
retains moisture m 

andaspeciai ■ 

siiiconecompiex ^ 

conditions as it ^ 

tamps down fiyaways. 
Catwalk by TIGI 
Hairista Split End 

-Per.f.ector. $21^_ 

catwa1lbytigi.com 
Tor salons 


Special polymers bond 
split ends together, 
while carob-tree 
extract infuses your 
hair with amino acids 
and UV protectors 
keep your color 
gorgeously vibrant. 

Oribe Split End 
Seal Beautiful Color 
Treatment, $46, 
oribe.comi 


Stunningly 
healthy long hair 
on model Erika 
Labanauskaite 
in Milan. 


Normcore 

Hair! 

These jumbo geriatric- 
beige bobby pins 
are somehow— weirdly, 
hugely— glamorous. 

Just as you’d pair 
Birkenstocks/Tevas/ 
platform creepers with 
an especially feminine 
dress, wear these 
with a slick of red lipstick 
or smudge of inky 
eyeliner to balance out 
the nerdiness. 



L. Erickson Medium Narrow 
Bobby Pins in Camel, $12 for 
pack of eight, pranceluxe.com| 



Scarlet Fever 


The hair color that’s so rare ir^ real life that it’s 


r^early extir^ct is sudder^ly everywhere. 


At the fall shows, ginger-haired models ruled the runways: Vera 
Wang cast five for her show (the season before, just one). Red- 
heads are trending in real life, too — people around the world hav( 
been booking salon appointments asking for Taylor Tomasi Hill 
red, the much-photographed fiorist and fashion consultant’s signa- 
ture, vibrant color. And at the same time, new technologies are 
making it easier than ever to get — and keep — the intense shade: 


1. Clairol Profess ional Flare Permanent Cream Hair Color in 6RR Blaze, $6, 
|sallybeauty.conr| . 2 . Gamier Color Styler Intense Wash-Out Color in Red 
Temptation, $8, drugstores. 3 . Manic Panic H igh Voltage Semi- Permanent 
Cream Formula Hair Color in Cleo Rose, $14, |manicpanic.com| 
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KEEP THL 
POLKA 
THE ONLY 
DOT ON 


CHRISTI N A CARADON A | FASH IO N B LOGG ER 




TAMPAX RADIANT 

PROTECTS 
30% BETTER’ 

AND HAS A ONE-OF-A KIND 
RE-SEALABLE WRAPPER FOR 
ULTRA-DISCREET DISPOSAL 
SAT/SFACT/ON GUARANTEEa** 
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TAMPAX radranc 


TAMPAX rodjbnc 


YOU STAND OUT. YOUR PERIOD DOESN’T. 

U BYKOTEX SLEEK AMONG REGULAR AiSORBENCY U BY KOTEX SLEEK IS A 
TRADtMARKOr KIMBERLY-CLARK WORLD WIDE INC ^*SEt PACKAGE LOR D HAILS. 








“I never knew you were such a hippie!” my handsome friend 
exclaimed. We were naked, knee-deep in the boiling-hot muddy 
water of a thermal spring in Oregon. I say muddy, but really it was 
boiling-hot dirty water. Clumps of algae floated by like characters 
from a Miyazaki movie. Am I such a hippie? I wondered. An actual 
hippie watched us from the shore, also naked, though unsubmerged. 
Naked except for a fanny pack, I should say. He sat on a foldout 
chair the way a clothed man on a subway sits (if you can visualize 
that), engrossed in a magazine called Trains. 

My companion cast a dubious eye toward our audience of one. 
“We’re soaking in nutri- 
ents and minerals!” I ven- 
tured, trying to sound 
reassuring. “We’ll wait to 
get out till he’s gone.” We 
sat and we soaked. 

But the heat — as in, 
million-degree water from 
the depths of the earth’s 
core — began to intensify, 
rapidly. In seconds, there 
was simply no choice. We 
got out, in full view. I 
picked blackberries from 
a bramble on the shore, 
attempting to look mellow 
and carefree. 

These candles repre- 
sent a far less stressful 
form of earthy elan: They 
are full-on ’70s-naked-hot- 
spring-hippie, without dirt 
or fanny packs. Hand- 
sculpted underwater, the 
color sprinkled into the hot 
wax as they are poured, 
no two are alike. Their 
scents — there’s a different 
one for each color — are 
decidedly un-crunchy sub- 
tle, sophisticated and so, 

so beautiful. 


The single 
candle looks 
gorgeous on 
its own; 
grouped 
together, 
several colors 
create wild 
deluxeness. 


Beauty editor JEAN GODFREY- JUNE goes totally off the grid- 

more glamour-obsessed than ever. 
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Tom Ford Jasmin 
Rouge Bath S oap. $35, 
Itomford.comI 


emitting soap in among 
my clothes; even just 
clean-Ivory-soap smell is a 
nice touch when it wafts by 
on a cashmere sweater. 
This Jasmin Rouge soap 
from Tom Ford is, perhaps 
unsurprisingly, an order of 
magnitude of next-level. 
The fragrance itself is just 
exquisite — I got the per- 
fume, in its gobstopper- 
topped apothecary bottle, 
and I got the body lotion, 
which I keep in my office 
to smooth on my legs. 

But the soap, in its thick 
ruby-violet, almost-waxed- 
paper wrapping, is particu- 
larly fantastic. I love it in 
my closet — it scents even 
an old T-shirt perfectly and 
chicly — and I love it when 
it graduates. Anally, fabu- 
lously, to the shower. 


I love to store a scent 



JONATHAN GOLDBERGER.JEAN,GOPFREY- 
JOSE LUIS STEPHENS/MASTERFILE. STILL LI 





where there's smoke.., 

The jartB iredale smoke & mirrors holtday collec bn featuring a palette 
of sultry color, 
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LEARN MORE & FI ND A TRUSTED JANE IREDALE PARTNER TODAY AT JAN El REDALE.COM 
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This holiday season, lei’s join 
as one to end world hunger. 
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Heidi Bivens, 
FRESH PRINTS. 


SWEET AND LOW 

Stella Greenspan. 

Violette 

Julien Schmitt, 
PARIS MATCH. 


Taylor Swift, 


Kate Young. 




With a new album at the top of 
the charts, the 25-year-old 
singer-songwriter welcomes 
Leigh Belz Ray into her Nashville 
apartment to talk about music, 
style and, yes, love. 

PHOTOGRAPHED BY MATT IRWIN 
FASHION BY KATE YOUNG 

D O I put down the cat? 

This is the question that swirls in my head as I 
stand in Taylor Swift’s kitchen with her four- 
month-old Scottish Fold kitten, Olivia Benson, 
nestled in my forearm. 

I find myself in this situation no more than five 
minutes after walking in the door to her downtown 
Nashville duplex apartment, and the fiurry of activity around me 
is both amazing and paralyzing. While Tm idling, Swift is expertly 
unpacking the numerous takeout cartons of dinner that have just 
arrived from local grill J. Alexander’s. 

The only proper, mannered thing to do would be to help her 
move the food (Fish tacos! Barbecued salmon! Breaded trout! Dill 
salmon! Caesar salads! Enough to feed a family of eight!) to the 
large antique wooden dining table. Or put out the plates. Or grab 
napkins. Something. 

But Fve got a famous and unbelievably delicate creature snug- 
gled into the crook of my elbow, and it feels like prematurely end- 
ing the bonding moment is also, somehow, impolite. It’s a can’t-win. 
After three minutes of indecision, I gently deposit wee Olivia onto 
the pillow-laden couch, wash up and fold some paper towels into 
napkins to at least appear part of the meal that’s taking shape. 

Swift is wearing a matching dark fioral top and shorts from Aqua 
and pointy nude fiats. Her shoulder-length hair is wavy and loose, 
her nails are bare and her eyes reveal just a hint of shadow. “When 
I’m not working, a lot of the time I just put on tinted moisturizer 
and mascara,” she says, before giving me the ultimate girl-to-girl 
compliment: “And today I put on eyeshadow for you.” 

As a hostess, she’s a natural. It’s as if whatever it took to get me 
through her front door was a good-enough background check. 
(Obviously, as she’s the kind of person who’ll offer her cat without 
reservation.) Olivia Benson, whom Swift affectionately calls Dibbles, 
is everything Swift’s Instagram will have you believe. “If Olivia were 
a person,” Swift later says, “she’d come in and hug you and say, with 
a shrug of her shoulders, ‘Sorry ... I’m a hugger.’ ” continued... 
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Glitter tweed jacket, 
$8,750, Chanel, 
800-550-0005 for 
locations. Taylor’s own 
Free People hat. 
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“ I always want to maintain 
a dignity to an outfit and make 
it more about a look 
than trying to get attention.” 


CLOCKWISE FROM TOP LEFT: SHARPSHOOTER IMAGES/SPLASH NEWS. NORTH WOODS/SPLASH NEWS. TEACH/FAMEFLYNET PICTURES. ArF/lMFPHDTD rnivil 



M eredith, her two-year-old Scottish Fold, is 
here too. But her personality is more 
reserved. She keeps her distance. Olivia wor- 
ships her owner, following the singer around 
as she gives a tour of her apartment, pressing 
her face against the glass window when we 
walk out on the balcony and, most adorably, 
sticking her head through a second-floor railing when Swift and 
I are sitting in the golden birdcage suspended over the living room. 

Oh, I haven’t mentioned the golden birdcage yet? Well, really, I 
should probably take a step back and tell you about the koi pond. In 
the middle of Swift’s living room is a sizable stone-edged pond with 
a trickling fountain that gives the 
whole apartment a relaxed, spa-like 
feel. (The Bon Iver music playing in 
the background only intensifles that 
dreamy feeling.) Thirteen koi of dif- 
ferent sizes live in this pond. Above 
a section of the water is a clear glass 
platform from which a wrought-iron 
spiral staircase ascends, leading to 
a gilded human-size birdcage, which 
is, of course, fllled with soft pillows 
in rich jewel tones. 

That these features fit right in 
with the rest of the apartment is a 
testament to the specificity and aes- 
thetic cohesiveness of the design. 

Every inch of the place is covered 
with some color, texture, photo- 
graph or finish. Everything. In 
Swift’s words, it’s “a cozy lair.” She 
bought it when she was 18 and ren- 
ovated for two years. She says she 
dreamed it all up, from the barn 
wood floors to the Tibetan clouds 
painted on the ceiling. As we sit in 
the birdcage, she proudly points up 
to a tiny nozzle: “Look, it even has 
a sprinkler in case it catches on Are. 

Everything to regulation!” 

The photos on the walls are 
mostly from 2010, when she was 
just finishing renovations. They feel 
almost like the candids you’d see in 
a high school yearbook — smiley 
group shots with her friends and 
live-performance photos. 

The year 2010 feels like a very 
long time ago to the Grammy winner. 

She compares hearing her early songs to looking through an old 
photo album. “I have mixed emotions when I’m listening to the music 
on my first record,” she says. “I had very different ideas about love, 
about my future, about what I was meant for. Breakups. All of it. I 
approach everything differently now — but I’m glad that I have those 
reference points in my life to look back on and go. Wow, I really used 
to think that happily ever after was a thing!” 

She keeps going, but I stop her. Does she not think happily ever 
after is a thing anymore? “Not in those simple, plain terms,” she 
replies. “I think that no matter what you And in terms of happiness 
and compatibility, there’s always going to be a struggle attached 
to it. I used to believe that you And the one and that’s it: Nothing’s 
difficult after that.” She pauses. “But then again, I know nothing 
now. I know legitimately nothing about lasting relationship 


experiences because I don’t have them.” Her feelings on love are 
matter-of-fact — almost unemotional: the kind of self-reflection that 
you can only do with some distance. She hasn’t dated anyone in a 
while, she says, and as a result she’s had a sort of awakening. 

“This last year has been a process of following my impulses,” 
she says. “For a year I wanted to cut my hair. Don’t know why, 
but I did. And so Anally I gave in to it. For a very long time I want- 
ed to try living in New York, so eventually I did. And then I just 
sort of started feeling like I wanted another cat, so I got her, and 
she’s so great.” Which means maybe there’s another big life shake- 
up on the way, right? Actually, no. Swift says. Now, she’s most 
primed to buckle down and get to work. 

“I don’t have anything else that 
I’m excited about in my life like the 
way I’m excited about this album,” 
she says of 1989, which came out in 
October and has already spawned 
the number one hit “Shake It Off.” 
The sound of the album is unapolo- 
getic pop, and when I mention it 
reminds me of Tegan and Sara’s 
Heartthrob, Swift beams. She is, she 
says, “a Tegan and Sara purist” and 
a huge fan of that record. “I’ve been 
loving albums like that. They cap- 
ture the essence of a period of time 
that’s gone, but they still sound 
great on the radio today.” She 
looked to And that mix on 1989, with 
a strong focus on the songwriting. 
“Sometimes you become so 
immersed in the bells and whistles 
that you forget that all people real- 
ly want is a great song,” she says. 
This time, “there’s no new boyfriend 
prospect. There’s no distraction. It’s 
just extreme focus and enthusiasm.” 

The past few years haven’t always 
been easy. When she broke onto the 
scene in 2006, everyone loved the 
sweet, talented underdog. But by 
2010, she had become top dog. And 
with that full celebrity status came 
extra nonsense. “I was a singer- 
songwriter,” she says. “I wanted to 
make music. I didn’t know that 
came with this expectation that 
your whole life is owned by the gen- 
eral public and everything you do is 
dissected, scrutinized and ques- 
tioned.” But she’s got a handle on it now: strategies to block out the 
noise while still staying accessible to fans. “I will continue to have a 
sunny outlook,” she says of it all. “Because [people with] a sunny 
outlook are a lot easier to deal with, be around, befriend and handle 
than people who are bitter. People who are, like, complaining about 
the life of being a celebrity. It’s a little irritating.” 

She’s built a really strong circle of friends to rely on and feel safe 
within. In our conversation she mentions model Karlie Kloss, “Ella” 
(a.k.a. Lorde) and Lena Dunham. “A lot of my life has to be pro- 
tected, just because of the circumstances I’m under. But with my 
friends there’s absolutely nothing held back. Every detail of every 
story is told. There’s no editing,” she says. 

If there was a period of time that the attention — both good and 
bad — took Swift by surprise, these days she’s continued... 


Vintage ban d tee, $125, Filth M art, 323-848-8613. Trousers, $850, 
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embracing it. “Blank Space” basically takes every criticism that’s 
been levied against her — that she’s a serial dater, that she’s crazy — 
and plays with them. It’s her Pink “So What” moment. She’s final- 
ly at a distance where she can reclaim and disarm the things that 
used to upset her. “People talk about their 30s as a time when you 
feel very settled,” she says. “I’m closer to that than ever before.” 

That sense of being at a new stage comes through in the songs 
on the album, but it also has shown in her style. Where once there 
were pleated skirts and retro cardigans, there are now modern 
dresses and sleek boots. She’s evolved from country girl to girly 
girl to city girl. “I love trying things I haven’t tried previously,” she 
says of her new fashion philosophy. “I’m a little more comfortable 
in my own skin in terms of dressing edgier. Not super edgy, 
though — I always want to maintain sort of a dignity to an outfit 
and make it more about a look rather than something that clearly 
was worn just to get attention.” Her go-tos include Topshop ankle 
boots and structured bags. (“I like for them to fit in the crook of 
my arm, to sort of just be there. I don’t need my bag to be a state- 
ment piece.”) And instead of looking back to the ’50s, she’s enjoy- 
ing the ’90s vibe. “I love a romper,” she says. “And I love a short- 
and-shirt-set situation.” It’s well documented that she also loves 
a crop top, though only one that allows her to cover up a feature 
she wants to forever remain private: her belly button. 

Swift brings this up near the end of our time in the birdcage. 
We’re talking about fashion and trends she would never wear 
(“Anything with spikes on it. Scary. Like ... are we wearing weap- 
ons?”) and after a thoughtful pause, she mentions it. “I don’t like 
showing my belly button. When you start showing your belly 
button then you’re really committing to the midriff thing. I only 
partially commit to the midriff thing — you’re only seeing lower rib 
cage. I don’t want people to know if I have one or not.” She laughs. 
“I want that to be a mystery. As far as anyone knows based on my 
public appearances, they haven’t seen evidence of a belly button. 
It could be pierced. They have no idea. If I’m going to get some 
sort of massive tattoo, it’s going to be right next to my belly button 
because no one’s ever going to see that.” 

Once you’ve talked about belly buttons (even the hypothetical 
existence of them) in a birdcage, you really feel free to ask any- 
thing. Her favorite emoji? “The red heart. And I like randomly 
sending Santa for no reason. I’m also a big fan of memes.” She is. 
Specifically of “Oh He Mad” and “Why U Mad Tho.” But also of 
ones that she’s in. After the formal part of our interview is over 
she excitedly shows me a series of memes that fans have made of 
her. She truly loves them. (Taylor Swift likes to laugh about Taylor 
Swift, which is kind of cool.) “People can make fun of me all they 
want for getting excited when I win an award,” she says plainly. “I 
know for a fact that I’ve never, ever put on a false pretense.” 

The next year of Swift’s life will be a blur of album promotion, 
tours, appearances and more. And though to the average person, 
a schedule like that might seem intensely overwhelming, it’s right 
within her comfort zone. “I start to feel weird when I’m in a place 
for longer than three days,” she admits. “As much as I love having 
downtime and wondering what I’m going to do every day, that can 
be a little bit scary for me.” 

So now she’s on. On the road, on the record, on stage. “It’s a life of 
many, many extremes,” she says. “And going from one thing to the 
next. You’re getting copious amounts of praise and then the harsh- 
est criticisms, sometimes in the same breath.” With that pace and 
with those expectations, how does she possibly do it all? “Coffee’s a 
big part of my life,” she says. “Skinny caramel lattes are a daily thing 
that I get excited about and I never stop being excited about.” She 
pauses, leans back against the birdcage and thinks it over. “So if I 
could just find one person who I felt that way about — the way I feel 
about coffee — then I think I’d be in a content relationship.” 


“I really used te think 
that happily ever after 
was a thing.” 
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Coat, $2,20a 
Thakoon]! 


MinIdress,' 
sandalSi^ $438, 
MSGM,rT*rnl] 
for stores. 
Cuffs, $105 t o $1^ 
eachjfkenzo.cjB] 
Rings, $50 each, 

" dinosauraesigns l 


Fresh 

Prints 


PHOTOGRAPHED 
BY TODD COLE 
FASHION BY 
HEIDI BIVENS 


Effortlessly daring: 

a mix of relaxed 
silhouettes in cool 
colors and eye- 
catching patterns. 



$ 1 ,31 5, 

I (■■■im . i Tank, 

$387, Fausto Puglisi, 
Forty Five Ten, 
214-559-4510 
for similar styles. 
Jeans. $135. 
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Meet Ali 


Though her closet is filled 
with dark shades and 
neutrals, model Ali Michael 
isn’t afraid to breakout 
the brights every once in 
a while. “I love a pop of a 
strange color, like lime 
green or cerulean blue,” 
says the Texas-born 
beauty, who has walked 
the runways of designers 
like Marc Jacobs and 
Celine. As for pattern? 
“Graphic prints are so 
beautiful,” she says. 

“They help me stand out 
in a sea of sameness.” 
—Jenna Gottlieb 


Top, $770, Ellery, 
elleryland.com 
for similar styles. 
Earrings, $230, 
Jennifer Fisher, 
jenniferfisherjewelry 
.com “Nico” 
necklace, $1 ,040, 
Studio Uribe, let-a- 
Dorter.com Beaded 
necklace, $225, 
susanalexandra.com 



Crop top, $1 ,200, 
Emanuel Ungaro. Select 
Barneys New York, 
888-8-BARNEYS for 



no 


HAIR: 

Ramsell Martinez 
for Ori be Hair 
Care at Streeters. 
MAKEUP: 
Darlene Jacobs 
for Lancome. 
MANICURE: 
Emi Kudo at 
Opus Beauty using 
DiorVernis. 
PROP STYLIST: 
Spencer Vrooman. 
PRODUCED BY: 
Peter McClafferty 


similar styles. Pants, 
$1,365, Pet er P ilQttQ, 
Inet-a-porter.coni . 
Sunglasses, $310, 
Agent Provocateur by 
Linda Farrow G allery, 
llindafarrow.coml Heart 
necklaces, $240 
to $260 each. Cara 
CroningerJetsv-comyl 

I shop/caracronin'^ 


I 



Dres s. $1 .560. 

S ' frnodaoperan^ 
for similar styles. 

Necklac e. $1 3, H&M, 


Ihm.cornl Belt. $185. 


No. 21jnumeroventuno| 
l.com.h 'ote. $2.250. 
Chanel, 800-550-0005 
for locations 



For makeup artist 
Violette, decorating her 
Left Bank apartment 
was a true labor of love. 

PHOTOGRAPHED BY 
PAULBARBERA 
FASHION BY 
JULIEN SCHMITT 


Sweater, 


$225, avr.com, 


Skirt, $616, 







HAIR: AMELIE GALLON. PROP STYLIST: ANNA TAVANI. PRODUCED BY: OCTOPIX. 




Violette’s 1 9th-century 
apartment building: 
“It’s typical Paris— 
moldings, a fireplace, 
wood floors— 
very cozy.” 


“Hove the 
way these 
lights fall; 
they're like 
stars over 
your head” 


A marble table 
and dining chairs 
in dark gray by 
Italian furniture 
brand Maxalto 
lend the room a 
formal air. 


she says of Pierre Paulus de Chatelet, her DJ-turned-lawyer 
husband of two years. “French people fall in love intense- 
ly. He’s the perfect balance between rock and roll and 
Prince Charming.” 

The elegant interior of the couple’s romantic pre-war 
Paris apartment in the 15th arrondissement, not far from 
the Eiffel Tower, is a testament to Violette’s spot-on style. 
When she decorated it with help from her friend Nicolas 
Leonard, a Belgian interior designer, she didn’t set out 
with a singular vision in mind but let her continued... 


rusting her instincts has always paid off for 
Violette. Whether it’s a career choice, a decorat- 
ing decision or navigating her love life, the 
French makeup artist (who’s well-known enough 
to go by only her first name professionally) just 
knows when something is right. “When I first saw my hus- 
band, I said, T’m going to marry this guy.’ And I did,” she 
says. A friend was consoling her about a recent breakup 
at a restaurant in Ibiza, where she was on vacation, when 
in he walked. “We’ve been stuck to each other ever since,” 
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instincts guide the way. Though the two shopped the Paris 
markets together, visited showrooms in Belgium and 
exchanged mood boards via e-mail, ultimately her final deci- 
sions were made in the moment. ‘T just said, ‘Oh, I love that 
and I love that and I love that!’ ” she says. “In the end, some- 
how, all the pieces worked together.” 

Indeed. Rather than subscribe to one era or aesthetic, the 
space is a carefully curated amalgamation of family relics (like 
a mirror discovered behind boxes in her grandmother’s base- 
ment), online discoveries (a bronze-colored lined lamp she 


bought from the budget-friendly French online store La 
Redoute for 10 euros), midcentury modern classics, like a Vitra 
LCW Fames plywood chair, and contemporary designs — nota- 
bly the statement-making Dear Ingo living room ceiling lamp 
by Ron Gilad for Moooi. “When you turn on the light, it’s amaz- 
ing,” says Violette. “You can move the arms up and down, but 
I wanted to keep it the way the designer made it — like a spider!” 
She considers a very rare 1930s dentist’s cabinet she found at 
the Puces market her best find, but it’s juxtaposed with objets 
d’art from the ’50s, ’60s and ’70s, framed butterflies (from The 
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Violette bought 
thisPK22 
Poul Kjaerholm 
chair from her 
favorite design ^ 
store in Brussels, * 
Dominique Rigo. 




Evolution Store, in Soho, NYC) and fresh blooms. The hang- 
ing dining room lighting is based on a sketch she did herself. 
As Violette says, “Every piece has a story to tell.” 

As does Violette herself. She considered becoming a fine 
artist (she’s been mad about painting since she first took art 
classes at the age of three) or a designer (she attended fash- 
ion school at 17) before stumbling upon her career calling. 
“When I was 18, a friend and I were invited to a fancy party 
and she asked if I would do her makeup,” recalls Violette. “I 
thought. Ah, I can customize her face like an artist! It was the 


perfect balance between painting and fashion.” In true Vio- 
lette spirit, when she discovered how much she loved it, she 
just did it — no formal training, no years spent watching from 
the sidelines as an assistant. How did that work out? Today 
she’s a consultant to Dior and jets around the globe to work 
on movie premieres, ad campaigns and runway shows (she 
estimates she gets to spend only 10 days a month in her cozy 
home) and has lent her artistry to the faces of Lea Seydoux, 
Chanel Iman, Kate Upton, Charlotte Rampling and many 
more. Fait accompli! — Laura Morgan 
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Play With 
Texture 

Add a fluffy candy 
pink jacket 
to a luxe mix of 
neutral pieces. 


Faux-fur jacket. 
$248.hiarcianol 

Icom B equined 
toP~S99. H&M. 
rm.com.l Sailor 
pants. $995 . 

bucci.com] 
Clutch. $1.62 5. 
:)ifirrfihardvl 

com I 


Sweet 


and Low 


Dreamy pastels paired with 
metallic touches— the perfect 
combination of futuristic 
and feminine. 

PHOTOGRAPHED BY PAUL MAFFI 
FASHION BY STELLA GREENSPAN 
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Shine 

Bright 

So celestial: 

a mirrored 
silver cat-eye 
and an arctic 
blue top. 




Denim top, $498, 
■BCBG MayAzria, 
Ibcba.comI Earrings, 
$460, Dior, 800-929- 
3467 for iocations 

Beauty Moment: 

Thegieamy iiner 
isactuaiiy a 
(super-chic) patch. 
Dior Mirror Eyes 
M u iti - Wear Ad hesi ve 
Evei iner Patch es. 

$61 , |dior.com| 


Match 

Your 

Makeup 

Try a ’60s-style 
contrast-collar 
coat with a glittery 
minaudlere and 
retro eyeshadow In 
a similar shade. 




/ 


\ 

\ Coat. $895. Issa, 

[Tssalondon.comI 

Silver metal “Knot” 
minaudlere, $9,680, 
Bottega Veneta, 
800-845-6790 
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Sequined dress, 
$1,340, Jil 
Sander Navy, 

liilsandernavy.coml 

for locations. 
Cuffs, $1,550 
each, Chanel, 
800-550-0005 
for locations 



Stand 
Out in 
Shimmer 

Don’t hold 
back— wear 
an iridescent 
dress with 
light-reflecting 
cuffs on both 
wrists. 





Hair: Shin Arima 
using Redken 
for Frank Reps. 
Makeup: Stevie 
Huynh using 
Chanel Quadra 
Eyeshadow. 
Manicure: Casey 
Herman at Kate 
Ryan Inc. for 
Chanel Le Vernis 


/ 
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GIVE THE 
GIFT OF 
AMAZING 
HAIR 


FOR 

YOURSELF 





' Y 

OURMA 




r 


d 

m 

■ 

' V 

OURBF 

F 1 

i 



Wi 


folica 


Need more amazii^ gift ideas? LUCKY customers get 15% off when 
you shop our Holiday Gift Guide. UseLUCKYlS at checkout 




EXCLUSIVE DISC OUNTS AND GIVEAWAYS- 
ENTER TO WIN AT ILUCKYMAG.COM/BREAKSL 

EDITED BY LIZ KIERNAN AND JANE SUNG 


DON’T MISS A 
GIVEAWAY! 
Sign up for the 
Lucky Breaks Daily 
newsletter to get 
reminders— and 
50% off deals— 
every day. 
G otC3|luckymag| 
l.com/go/lbclj 



shopping 

spree 

worth 

$ 4,000 


Junya 
Watanabe 
coat, $2,015; 

Jil Sander 
geometric 
sweater, $920; 
Josh Herman 
medium vase, 
$200; Issey 
Miyake Bao Bao 
clutch, $1,695; 
A.P.C. Toumbac 
No. 3 candle, 

$45; Phillip Low 
sculpture No. 13, 
$1,500; Robert 
Clergerie 
loafers, $365; 
Black Sheep 
(White Light) 
sheepskin rug, 
$220 

Photographed 
by Pete Deevakul 
Set design by 
Jojo Li 


Score major holiday deals, 
designer giveaways— and 
a private-island escape. 


Totokaelo 

“The sky’s the limit.” That’s what the name of this wildly cool Seattle-based e-boutique 
essentially translates to (from Latin), a fitting coincidence given the magnitude of this shopping 
spree. Totokaelo offers an inspiring selection of covetable pieces, like Dries Van Noten bags, 
Ann Demeulemeester dresses, Rick Owens boots and Junya Watanabe jackets, plus art and 
home decor from a trove of international talent. The possibilities are endless! 

Offers are valid from November 25, 2014, through February 9, 2015. No purchase necessary to 
enter or win sweepstakes. Winners will be selected by random drawing. 



Lucky Breaks 




>-' yaMg r ^ *' jfc , 

iLS»r^r - 




35% off 

all lip 
products 


Face Stockholm 

A gorgeous lipstick or gloss from Face 
Stockholm’s richly pigmented, ultra-moisturizing 
collection— there are over 220 shades to 
choose from— is the p erfect little luxury. Go to 

Ifacestockhoim.comb nd enter “luckybreaksS” at 
checkout to save 35 percent on all lip products. 

Assorted lipsticks, regularly $22 each; 

Lucky Breaks price $14.30 each 


u 


30% off 

everything 


Great deals on the best 
holiday gifts: diamond jewelry, 
the prettiest candles and more. 

QDON^TMISS OUT! Sign up for the Lucky Breaks Daily newsl etter for exclusive 50% off 
deals and a chance to win a $750 Ulta Beauty shopping spree! Go tc \luckymag.com/go/lhd\ 


Totally! 

Give someone a handknit creation (but leave 
the grunt work to the pros). Keven Dakinah’s line. 
Totally!, is filled with unisex scarves, hats and 
socks, all made from pure cashmere in her NYC 
st udio. This soft bea nie is a /.i/cAy exclusive. Go 
to|totallyknits.coni|and enter “Iuckybreaks6” 
at checkout to save 30 percent on everything. 

“RiRi Diamonds” beanie, regularly $165; 

Lucky Breaks price $115.50 
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PAUL MAFFI. CROP SWEATER, SSOO. piONLEE.COhj PANTS, $590, DION LEE,| 



35 % off 

all earrings 


Nest Fragrances 

This luxe collection of pine candles and room fragrances from Nest fills a room 
with a fantastic winter-forest scent. The gleaming gold containers— some in etched 
glass— make these ite ms among the season’s best gifts to give, and get. Go to 

Inestfragrances.coi^ and enter “Iuckybreaks2” at checkout to save 40 percent 
on the Birchwood Pine Collection. 

Birchwood Pine 3-wick candle, regularly $42; Lucky Breaks price $25.20 


Brooke Corson 

L. A. -based designer Brooke Corson specializes in the 
kind of jewelry you’ll never want to take off. Decked out in 
14 karat gold with genuine diamonds or gemstones, her 
earrings— like these pretty starburst studs— offer just the 
right amount of sparkle fo r the holidays. 

Go to|brookecorson.coni|and enter “luckybreaksl” at 
checkout to save 35 percent on all earrings. 

Medium logo posts, regularly $500; 

Lucky Breaks price $325 


40 % off 

the 

Birchwood 

Pine 

collection 






Graphic Image 

These chic notebooks come in a range of smooth, pebbled 
and embossed leathers and feature gold-edged premium 
paper. Padlocked diaries, “birder journals” and purse-size 
pads round out the selection and cover all the different 
writers in your life. Bonus: All can be mono arammed for 
a pres ent as personal as it is practical. Go to |graphicimage| 
l.coml and enter “luckybreaksS” at checkout to save 
30 percent on all journals and notebooks. 



40 % off 

all pillows 


Dormify 

Pick up super-affordable, decorative throw 
pillows designed to delight all sorts of tastes, 
from girly girl (studded velvet, fluffy white 
Mongolian fur) to worldly b ohemian (lute. 
Aztec-inspired wool). Go tojdormify.com | 
and enter “Iuckybreaks4” at checkout to 
save 40 percent on all pillows. 

Mongolian fur pillow, regularly $75; 

Lucky Breaks price $45 


9" Wire-O-Notebook, regularly $139; 

Lucky Breaks price $97.30 


40 % off 

all perfume 
oils 


Lurk 

These five essential-oil-based scents promise 
to please a range of personalities— wild romantics, 
perfume snobs, cool kids, even your picky mom. 

Buy them in bulk, distribute to everyone in y our circle 
and wait for applause. Go to l lurkmade.coml and 
enter “Iuckybreaks3” at checkout to save 40 percent 
on all perfume oils. 

Perfume oils, regularly $55 each; Lucky Breaks price $33 



LURK 

TBPVl 


LURK 

PRJVl 



Offers are valid from November 25, 2014, through February 9, 2015, or while supplies last; Face Stockholm offer valid through December 31, 2014. 
Discounts and prices do not include shipping or taxes. 

Bonus! For even more exclusive discounts, download Lucky's tablet edition: luckymag.com/digital-editioT\ 








Lucky Breaks 


Luxe leather bags, beachy 
jewelry, cute cameras and 
more— freel Entertowinat 


luckymag.com/breaks^ 




34 

pairs of 
earbuds 
worth 
$30 each 


Happy 

Plugs 

Tune in— or 
out— with 
these Swedish- 
designed gold 
earbuds, which 
deliver rich, 
audiophile-level 
sound. 

Gold earbuds. 
Retail value $30 



SAINTCHIC 

Delivering serious sun protection with a futuristic 
slant, this visor has an adjustable brim so you can 
decide just how much shade you want to throw. 

Paparazzi Visor 2.0. Retail value $140 



16 

necklaces 
worth 
$98 each 






f 



House of Harlow 1960 

This gorgeous, tribal-inspired necklace is an instant cure for your midwinter blues. With its swimming 
pool blue shade of quartz resin, it’s the jewelry equivalent of an island escape. 

“Chrysalis” necklace. Retail value $98 



Stelle Audio 

This portable, 
skyscraper-sleek 
speaker— which 
streams wirelessly 
from your smartphone 
for up to 15 hours— will 
make you the life of 
every party. 

Audio pillar in 




2 

cameras 

worth 

$500 

each 


Q-Sl 02 camera. Retail value $500 


Pentax 

Packed with fun, 
easy-to-use 
tools and filters, 
this adorable 
retro-inspired 
digital camera 
makes it a cinch 
to turn your 
snapshots into 
sharable 
works of art. 



No. 6 

There’s so much to love 
about No. 6, the masterfully 
curated New York clothing and 
accessories boutique full 
of new and vintage treasures 
just waiting to be discovered. 
But our absolute favorite 
thing? The shop’s in-house 
collection of refined— and 
super-comfortable— clogs. 


“Front-Seam Slide” 
wedges, $275 


1 

shopping 

spree 

worth 

$ 1,000 



II Bisonte 

What began as a tiny 
workshop in Florence, 
Italy, has blossomed into 
an internationally beloved 
source for beautifully 
designed leather bags 
that are the epitome of 
understated cool. You’ll want 
to carry this classic II Bisonte 
tote forever and ever. 

Leather handheld tote. 
Retail value $498 
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You could win a trip for two 
to the British Virgin Islands 
worth $8,000! 
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You and a friend will stay four nights at the Scrub Island Resort, Spa and Marina, 
a Caribbean hideaway on a privately owned stretch of paradise. 

Enjoy dinner for two at the property’s beachfront Caravela restaurant, luxurious 
facials and massages at the award-winning Ixora Spa by L’Occitane 
and a day cruise exploring the British Virgin Islands’ scenic off-the-grid isles. 
You’ll also get the following: 

• A $500 shopping spree at Zinke. Raid the site for ’60s-inspired bikinis, lacy 
cover-ups and breezy dresses. 

• A nine-piece luggage set (worth $952) from LeSportsac— 

in a perennially stylish floral print. 

• A wide-brimmed (and packable) sun hat from Eric Javits— as glamorous on the 
beach as it is on city streets. 

• Round-trip airfare for two, courtesy of RetailMeNot. 

TO ENTER, GO TO LUCKYMAG.COM/BREAKS. 
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ORIGINALS, UNLESS SPECIFICALLY REQUESTED TO DO SO BY LUCKY IN WRITING. MANUSCRIPTS, PHOTOGRAPHS AND 
OTHERMATERIALSSUBMITTEDMUSTBEACCOMPANIEDBYASELF-ADDRESSED,STAMPED ENVELOPE. 



Offers are valid from November 25, 2014, through February 9, 2015. No purchase necessary to enter or win sweepstakes. Winners will be selected by random drawing. 

ODON^TMISS OUT! Sign up for Lucky Breaks Daily to get giveaway reminders — and 50% off deals — every day. Go to luckymag.com/go/lbd. 





I’m addicted to 

Collars 




^ Until I recently went through 
my closet, I didn’t even realize 
how many collared shirts and dresses I 
own. This is probably only a third of 
them! I was kind of a tomboy growing 
up, and collars were a way to be fun and 
fashionable without being overly girly. 
You can dress up an old, baggy sweater 
or a gym shirt by popping a collared 
piece underneath— they give any outfit 
a tailored look and make me instantly 
feel more put-together. Collars are 
elegant and easy, and they’ll 
never go out of style. 


Jena Malone appears in The 
Hunger Games: Mockingjay— Part 
1 andJanuary’s Inherent Vice. 


Fashion Addict 

BY JENA MALONE 





THEort ofGIFTING 


minted. 


Perfectly custom 
foil-pressed and photo art prints 


www.mintedc om/ art-gifts 





wm^i 


Shop foil and personalizable photo state 
maps at www.minted,com/map-gifts 


Customize by uploading your own photo 


your purchase, 

CODE: LUCKY15 
EXP: 1/31/2015 
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Tiffany & Co. 

NEW YORK SINCE 1837 


ATLAS EYEWEAR 


